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Creating Tomorrow & Beyond

MISSION

We will achieve our Vision through a Culture of Excellence and Teamwork by

o

Creating world-class eco-living in all our developments

Being a caring and responsible organisation which actively contributes back to society

Having a reputation for providing unmatched product and service quality to our customers at all times

Leading with passion in the pursuit of innovation and sustainability to create enduring value

Delivering exciting and consistent growth to our stakeholders and shareholders




g '—11-11%-*- ey — -
T TTT e iy
o rz"“’* THTYA

e DI t-rv-rg :

' . — L}
e e [
T Tl e h‘-lu__

i SRRl

Contents
2 Vision & Mission 77  Audit Committee Report 101 Notes to the Financial Statements
4 Corporate Information 80 Nomination Committee Report 170 Statement by Directors
5  Corporate Structure 82 Remuneration Committee Report 170 Statutory Declaration
6  Financial Highlights 84 Additional Compliance Information 171 Independent Auditors’ Report
7  Chairman’s Statement 85 Statement on Risk Management & 175 List of Material Properties Held
12 President’'s Management Discussion & Internal Control by the Group
Analysis 87 Directors’ Report 177 Statistics on Securities
30 Sustainability Statement 93 Statements of Financial Position 186 Notice of Annual General Meeting
50 Board of Directors 95 Statements of Comprehensive Income . Proxy Form
52 Board of Directors’ Profile 96 Statements of Changes in Equity
64 Profile of Key Senior Management 98 Statements of Cash Flows

68 Corporate Governance Statement

Printed on environmentally friendly paper




Corporate Information

BOARD OF DIRECTORS

President & Chief Executive Officer

Founder & Non-Independent Senior Independent

Annual Report 2017

/

Eco World Development Group Berhad

Non-Executive Director
Tan Sri Abdul Rashid Bin Abdul
Manaf

Chairman
Tan Sri Dato” Sri Liew Kee Sin

Deputy Chairman
Dato’ Leong Kok Wah

Non-Independent Non-Executive

Non-Independent Non-Executive

Dato’ Chang Khim Wah

Executive Director &
Chief Financial Officer
Datuk Heah Kok Boon

Executive Directors
Dato’ Voon Tin Yow
Liew Tian Xiong

Non-Independent Non-Executive
Director
Tan Sri Lee Lam Thye

Non-Executive Director
Tang Kin Kheong

Independent Non-Executive
Directors

Dato’ Idrose Bin Mohamed

Dato’ Haji Obet Bin Tawil

Dato’ Noor Farida Binti Mohd Ariffin

Audit Committee

Tang Kin Kheong (Chairman)

Dato’ Idrose Bin Mohamed

Dato’ Haji Obet Bin Tawil

Dato’ Noor Farida Binti Mohd Ariffin

Remuneration Committee

Dato’ Voon Tin Yow (Chairman)
Dato’ Idrose Bin Mohamed

Tang Kin Kheong

Dato’ Noor Farida Binti Mohd Ariffin

Nomination Committee

Dato’ Idrose Bin Mohamed (Chairman)
Tan Sri Lee Lam Thye

Tang Kin Kheong

Dato’ Noor Farida Binti Mohd Ariffin

Risk Management Committee
Dato’ Voon Tin Yow (Chairman)
Dato’ Sundarajoo A/L Somu
Datuk Hoe Mee Ling

Dato’ Soo Chan Fai

Lim Eng Tiong

Ong Yew Leng

Whistleblowing Committee

Dato’ Idrose Bin Mohamed

Dato’ Noor Farida Binti Mohd Ariffin
Dato’ Voon Tin Yow

Company Secretaries
Chua Siew Chuan (MAICSA 0777689)
Mak Chooi Peng (MAICSA 7017931)

Registered Office

Level 7, Menara Milenium,
Jalan Damanlela,

Pusat Bandar Damansara,
Damansara Heights,

50490 Kuala Lumpur.

Tel: 03-20849000

Fax: 03-20949940, 20950292

Registrar

Securities Services (Holdings) Sdn. Bhd.

(36869-T)

Level 7, Menara Milenium,
Jalan Damanlela,

Pusat Bandar Damansara,
Damansara Heights,

50490 Kuala Lumpur.

Tel: 03-20849000

Fax: 03-20949940, 20950292

Auditors

Baker Tilly Monteiro Heng (AF 0117)
Chartered Accountants

Baker Tilly MH Tower,

Level 10, Tower 1,

Avenue 5, Bangsar South City,
59200 Kuala Lumpur.

Stock Exchange Listing

Bursa Malaysia Securities Berhad
(Main Market)

Website

www.ecoworld.my




Corporate Structure

ECOWORLD

CREATING TOMORROW & BEYOND

Eco World Development Group Berhad (17777-V)

A\[IL/4—— Eco Botanic Sdn. Bhd. (1066879-M)
I+ Eco Business Park 1 Sdn. Bhd. (1088039-M)

e Eco Business Park 2 Sdn. Bhd. (1078581-H)

- Eco Grandeur Sdn. Bhd. (1146818-W) A~ Eco Ardence Sdn. Bhd. (427912-X)

- Eco Macalister Development Sdn. Bhd. (1064369-M)

— Eco Meadows Sdn. Bhd. (1088028-X)

— Eco Sanctuary Sdn. Bhd. (1076483-V)

L+ Eco Sky Sdn. Bhd. (1079085-X)

— Eco Summer Sdn. Bhd. (1076385-V)

— Eco Terraces Sdn. Bhd. (1076231-P)

- Eco World Capital (International) Sdn. Bhd. (1174692-P) —|JEXE/—~ Eco World International Berhad (1059850-A)
L+ Eco World Capital (L) Ltd (LL12390)

— Eco World Capital Assets Berhad (formerly known as Inspirasi Innovasi Sdn. Bhd.) (1189799-V)

— Eco World Development (S) Pte. Ltd. (201417197R)

— Eco World Development Management (BBCC) Sdn. Bhd. (1096633-W)

— Eco World IBS Sdn. Bhd. (1087059-U)

— Eco World Project Management Sdn. Bhd. (978603-W)

— Eco World Property Services (Eco Central) Sdn. Bhd. (1152652-W)

— Eco World Property Services (Eco North) Sdn. Bhd. (1097775-M)

— Eco World Property Services (Eco South) Sdn. Bhd. (1088018-V)
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Focal Aims Realty Sdn. Bhd.
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. Eco Horizon Sdn. Bhd. (1082988-W)
—JATA— BBCC Development Sdn. Bhd. (1129028-T)
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Financial Highlights

31 October 30 September

31 October 31 October 31 October 2014 2013
Period/Year Ended 2017 2016 2015 restated restated

Financial Results (RM'000)

Revenue 2,924,665 2,546,437 1,712,061 148,395 156,326
Profit before taxation 282,613 193,182 73,918 12,092 29,603
Profit attributable to owners of

the Company 209,650 129,281 43,952 7,181 24,268

Financial Position (RM'000)

Total cash and bank balances 433,824 573,467 517,176 43,423 25,244
Total assets 9,850,261 8,841,977 6,936,803 678,732*% 481,501%
Total borrowings 3,479,571 2,861,903 1,700,345 240,675 52,148
Total net tangible assets 4,264,034 3,786,702 3,156,875 325,861 321,222
Share capital 3,614,865 1,374,846 1,182,132 253,317 253,317
Equity attributable to owners of

the Company 4,264,034 3,786,702 3,156,875 325,864 318,722

Financial Ratios

Basic earnings per share (sen) 7.25 5.43 2.64 1.42* 4.79*
Net assets per share attributable to
owners of the Company (RM) 1.45 1.38 1.34 0.64* 0.63*
Return on equity (%) 4.92 3.41 1.39 2.20 7.61
Net gearing ratio (times) 0.71 0.60 0.37 0.61 0.08
Share price - High (RM) 1.72 1.51 2.09 2.70* 1.13*
- Low (RM) 1.30 1.20 1.20 1.00* 0.13*

Restated following the departure from FRSIC 17 - Development of Affordable Housing in the financial year ended 31 October 2015

Restated for the effects of subdivision of 1 ordinary share of RM1.00 each into 2 ordinary shares of RM0.50 each pursuant to the share split exercise which
was completed on 23 January 2015

Effects from adoption of Companies Act 2016 - transition to no-par value regime

Group 2017 Summary

3 months ended | 3 months ended | 3 months ended | 3 months ended
31 October 2017 31 July 2017 30 April 2017 | 31 January 2017

(RM’000)

Revenue 899,015 762,918 670,018 592,714
Profit before tax 57,623 43,401 49,977 131,612
Profit attributable to owners of the Company 33,712 26,092 33,681 116,165
Paid-Up Capital® 3,614,865 3,614,865 3,614,875 3,406,956
Equity attributable to owners of the Company 4,264,034 4,231,807 4,205,676 3,964,091
Total Assets 9,850,261 9,359,234 9,183,732 8,512,938
Total net tangible assets 4,264,034 4,231,807 4,205,676 3,964,091
Basic earnings per share (sen) 1.14 0.89 1.16 4.17

Net assets per share attributable to owners of the
Company (RM) 1.45 1.44 1.43 1.42

~ Effects from adoption of Companies Act 2016 - transition to no-par value regime




Chairman’s Statement

TAN SRI DATO’ SRI LIEW KEE SIN

Non-Independent Non-Executive Chairman

Dear
Valued Shareholders,

2017 has been an exceptional year for Eco World Development
Group Berhad (“EcoWorld Malaysia”) or (“the Group™)
despite challenging market conditions in Malaysia and overseas.

Eco World Development Group Berhad / Annual Report 2017
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Chairman’s Statement

This is the third consecutive year that sales under the EcoWorld
Brand has crossed the RM6 billion mark. EcoWorld Malaysia
met its sales target of RM4 billion in FY2017 while Eco World
International Berhad's (“EcoWorld International”) projects in
the United Kingdom (“UK") and Australia recorded sales of RM2
billion (based on exchange rates as at 31 October 2017). Over
the last four years total cumulative sales under the EcoWorld
brand in Malaysia and abroad has exceeded RM21 billion.

This tremendous feat is a testament to the strong brand
positioning built over the last four years with the aim of achieving
market leadership through our ongoing efforts to provide
unmatched product and service quality to our customers. It also
demonstrates Team EcoWorld's sound execution capabilities,
tenacity in the face of adversity, and drive to consistently create
value for our customers, shareholders and stakeholders.

Welcoming Our First Residents

In late 2016, we embarked on the first handovers of our
properties in Eco Business Park (“EBP") | and Eco Botanic,
both located in Iskandar Malaysia. The EcoWorld Residence
Club was on hand to ensure handover and moving-in process
was hassle-free, as well as to help nurture these nascent
communities.

Our.EcoMajestic.comr

This year, Team EcoWorld handed over close to 4,000 units
across the Klang Valley and Iskandar Malaysia. We welcomed
our first residents to Eco Majestic, our flagship township in the
Klang Valley in May. Eco Spring and Eco Summer in Iskandar
Malaysia also handed over the first phase of terraced, cluster
and semi-detached homes in the same month.

Our first high-rise integrated development in Taman Wahyu,
Kuala Lumpur called Eco Sky reached a significant milestone in
August with the construction of its first residential tower Aurora
reaching the top floor followed shortly by its second tower,
Basalta. The third and final tower, Clarita, will be completed
in early 2018. Meanwhile, the commercial pod at Eco Sky has
been up and running since early this year with tenants moving
in and we are well on our way to making Eco Sky a lively and
vibrant hive of activities not only for its future residents but for
the surrounding community.

Expanding Our Network of Partnerships

EcoWorld Malaysia acquired a 27% stake in EcoWorld
International following its successful listing on Bursa Malaysia
Securities Berhad (“Bursa Malaysia”) on 3 April 2017.
Since the listing, EcoWorld International has announced the
acquisitions of two new development sites in Australia and an
exciting new joint-venture in the UK with Be Living Holdings
Limited (“Be Living") which will significantly increase its
development presence in Greater London and the South East
of England.




More importantly, the joint-venture with Be Living will enable
EcoWorld International to gain substantial local market share
in the UK due to the location of the projects within the London
commuter belt in areas where the local population live and
commute to the capital for work. This will greatly broaden
the spectrum of price points currently offered by its existing
portfolio of projects within Central London thereby enabling
EcoWorld International to tap into the large pool of domestic
buyers and foreign investors in the mid-mainstream market.
It also opens up more opportunities for EcoWorld Malaysia
to collaborate closely with EcoWorld International to further
strengthen the brand’s international profile and market reach
even as we work individually to broaden and deepen our
respective share of the domestic markets where our projects
are located.

In early 2017, we announced a new partnership with the
Employees Provident Fund (“EPF"”) to jointly develop Eco
Horizon and Eco Sun, totalling 374.6 acres of prime land in
Batu Kawan, Penang. We are extremely delighted with this
new opportunity to work with the EPF yet again to take on
the challenge of transforming the development landscape of
the Penang Mainland. This is our third collaboration after two
successful joint-ventures in the Klang Valley, namely Bukit
Bintang City Centre (“BBCC") in Kuala Lumpur, Eco Grandeur
and EBP V in ljok.

2017 also saw BBCC joining hands with more local and
international players.

At the start of the year BBCC formalised its partnership with
Sony Music Japan's Zepp Hall Network Inc. (“Zepp Hall”) to
operate a Zepp-branded concert hall at BBCC's Entertainment
Hub. Zepp Hall's arrival is poised to be a game-changer for the
local live entertainment and music scene supported by their
state-of-the-art visual and acoustic technology and drawing
power to attract top performers from around the globe.

Thereafter in October, BBCC welcomed Canopy by Hilton, the
hotelier's youthful, experiential and lifestyle-centric brand, to be
a part of its journey. This will be the first Canopy by Hilton hotel
in Southeast Asia.

With quality partners anchoring each key component, BBCC is
well on its way towards realising its vision of becoming Kuala
Lumpur’'s most exciting lifestyle destination offering the best
retail, entertainment and hospitality brands all under one roof.

Chairman’s Statement

Connecting with Our Communities

We began the year on a happy note with the launch of “My
Happy Place” campaign. This theme, which carried on the
entire year through festive family-centric celebrations, is built
on the sheer liveability of our developments for people of all
ages and walks of life.

The various campaigns held throughout 2017 at our project
sites in the Northern, Central and Southern regions attracted
families to come in droves to our galleries and show villages to
experience not only cultural celebrations and culinary carnivals,
but the feel of joyful community living within an EcoWorld
development.

Following last year's hugely popular Season’'s Flower Show
that attracted more than 200,000 visitors to Eco Majestic, we
organised the EcoWorld Illuminations Flower Show this year
with a spectacular array of flowers and lights surrounding
the Swan Lake. Down south, the annual Bon Odori Festival
was held at Eco Botanic for the third year in a row with an
extensive cultural display of Japanese decorations, food and
lively performances.
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Chairman’s Statement

In May 2017, we partnered The New Straits Times Press (M)
Berhad to organise the inaugural New Straits Times C-Cycle
Challenge 2017 at Eco Grandeur. Aimed at promoting healthy
lifestyles and to raise interest in cycling both as a sport and
low-carbon mode of transportation, the event was attended
by more than 1,000 local and international participants. This
ties in with EcoWorld's efforts to promote sustainable living
in our townships, where we have built dedicated bicycle lanes
to encourage our communities to live in an environmentally
friendly manner.

In conjunction with our nation’s 60" year of independence, we
joined forces again with Star Media Group Berhad for the third
consecutive year to organise the #AnakAnakMalaysia campaign.
This year's campaign was scaled up significantly - more than
6,000 participants gathered for the official event in Shah Alam
which was graced by His Royal Highness Sultan Sharafuddin
Idris Shah, the Sultan of Selangor. Similarly thousands of
hopeful Malaysians joined the #AnakAnakMalaysia walks for
unity held at our Eco Spring project in Iskandar Malaysia and
Eco Horizon in Penang. The #AnakAnakMalaysia festivities also
took place in London, Sydney and Melbourne bringing together
Malaysians living abroad for a heart-warming reminder of
home.

To add to the festivities and promote the message that
Malaysians have much to celebrate and be happy about,
EcoWorld commissioned an original anthem and music video
entitled #AnakAnakMalaysia, #AnakAnakGembira. More than 1
million #AnakAnakMalaysia wristbands were also distributed
far and wide. The response was tremendous - photos of
ordinary Malaysians in creative poses, proudly wearing their

# AnakAnakMalaysia Walk in-Iskandar Malaysia

wristbands as an expression of their love for our country,
were splashed all over traditional and social media during the
campaign period which ran from July to September 2017.

Inculcating a Culture of Excellence

We believe that a highly engaged and motivated team is the
single most important asset for a company. Equipping Team
EcoWorld with the mindset, skills and capabilities to succeed
and thrive in a highly competitive environment is and has
always been our priority. Backed by strong leadership and
guided by our core values, we have created a unique EcoWorld
culture that allows our people to get involved, be empowered
and embrace their work with passion.

For our efforts in building a conducive work environment,
EcoWorld Malaysia brought home the Aon “Best of the Best
Employers in Malaysia” Award for the second year running.
We are truly honoured to be recognised in this manner and will
work hard to set new benchmarks of excellence as we grow as
a property group in the years ahead.

EcoWorld Malaysia also improved its rankings to break into the
Top 5 list of Property Developers in The Edge Malaysia’s highly
sought-after Top Property Developers Awards 2017 - this is
a commendable achievement for a relatively new brand and
young company.

The Group as a whole also did well at the StarProperty.my
Awards and Putra Brand Awards. We emerged as a Top 3
Developer in the Reader's & Voter's Choice Award by the
StarProperty.my and won Gold in the Property Development
Category at the Putra Brand Awards.




Our projects in the Klang Valley and Iskandar Malaysia, namely
BBCC, Eco Grandeur, Eco Botanic, Eco Spring, Eco Summer
and EBP | were also honoured with six individual awards at
the main StarProperty.my Awards 2017 and we won another
four awards at the StarProperty.my - Jewels of Johor Awards
2017.

EBP | went on to win the International Real Estate Federation
(“FIABCI") Malaysia Property Awards 2017 in the industrial
category, with positive reviews for its unique development
concept designed with the needs of modern businesses in mind.

Team EcoWorld's commitment to excellence and capacity to
continually innovate has changed the development landscape in
many ways. From how we conceptualise our masterplans, the
attention to detail paid when crafting each component of the
development, to the way in which we reach out to and engage
with our customers, we are determined to raise the bar for
ourselves every year.

In 2017, this determination to go beyond traditional boundaries
inspired us to form a new division called EcoWorld X. Led by
a young team comprising largely Gen-Y members, the first
innovation introduced by EcoWorld X has been the EcoWorld
Labs Series which represents a totally new take on how the
commercial component of a township can be designed and
activated.

EcoWorld X will also be spearheading our efforts to harness
the power of digital solutions to better serve our customers
and further extend our market reach. As the world becomes
increasingly inter-connected and more inter-dependent,

Chairman’s Statement

on of the EcoWorld Labs Series

we need to look beyond brick and mortar and embrace the
challenges and opportunities of the 4™ Industrial Age. This will
enable us to stay ahead of the curve and ensure that we not
only meet but are able to continually anticipate the changing
needs of our customers and that of the world they interact with.

| would like to conclude by acknowledging the immense
contributions of Tan Sri Lee Lam Thye who will be retiring as
a director at the upcoming Annual General Meeting and will not
be seeking re-election. We are delighted however that he has
agreed to stay on as the Chairman of Eco World Foundation
(“EWF") to lead the social responsibility efforts of EcoWorld
and continue his excellent work on the EWF's Students Aid
Programme (“SAP").

On behalf of the Board, | also wish to express our heartfelt
gratitude and appreciation to our customers, business
associates and shareholders for your continuous support. As
we strive to grow our brand in Malaysia and abroad, we will
do our utmost to continue delivering enduring value for all
stakeholders while pursuing innovation and sustainability as we
move forward in Creating Tomorrow & Beyond.

Tan Sri Dato’ Sri Liew Kee Sin
Non-Independent Non-Executive Chairman

Annual Report 2017

/

Eco World Development Group Berhad



Annual Report 2017

/

Eco World Development Group Berhad

12

President’s Management Discussion & Analysis

DATO’ CHANG KHIM WAH

President & Chief Executive Officer

Highlights of 2017

EcoWorld Malaysia had a challenging year in 2017 but despite
unfavourable market conditions, we successfully established new
partnerships, handed over close to 4,000 new homes and commercial
units, launched three new projects and achieved our RM4 billion sales
target for the financial year ended 31 October 2017. The Group now
has 18 ongoing projects in Malaysia with a total landbank of 8,126.4
acres bearing a total gross development value (“GDV") of RM87.529
billion. As at 31 October, the remaining landbank for development
stands at approximately 5,100 acres with a GDV of RM73.577 billion.

Our sales target was met largely due to the RM1 billion gross sales
resulting from the resounding success of the EcoWorld DNA Campaign
launched on 30 September 2017. The campaign showcased our efforts
to embed and weave elements of Design, Nature and Art intrinsically
into our developments to create holistic living environments that will
stay relevant for generations to come.

&

THE GROUP ACHIEVED PROFIT BEFORE TAX OF
RM282.6 MILLION ON THE BACK OF REVENUE
TOTALLING RM2.92 BILLION.

- L ,|!a

JL;i

= VEcoForest, Kiang Vall

Two new projects in the Klang Valley and one new project in Penang
were featured, namely:

e Eco Forest, a 492.7-acre township in Semenyih, close to Broga
Hill and Nottingham University. This is our second project in
this rapidly growing development corridor and builds upon the
success of our established Eco Majestic township. The launch
of Eco Forest, with unique A-framed terrace and garden homes
set within a forest-themed landscaped environment was very
warmly received by first-time homeowners and upgraders
seeking a nature-inspired lifestyle;

e EBPV, a518.6-acre modern gated and guarded green business
park located in ljok, close to our Eco Grandeur township. The
first of its kind in the Klang Valley, EBP V offers well-designed
industrial and commercial units with an innovative 4-in-1 and
customisable flexi-space concept suitable for a wide range of
businesses; and

e EcoHorizon, a 300-acre development which is our first full-scale
EcoWorld signature township up north. The project is situated
on a prime piece of land in Batu Kawan on the Penang mainland,
right opposite the new IKEA store and strategically located off
the primary interchange linking the Second Penang Bridge to the
North-South Highway.




President’s Management Discussion & Analysis

The campaign also included the launch of Dremien, Eco Ardence’s
second landed residential phase comprising garden homes, semi-
detached and bungalows, as well as The Whitten, 2-storey shop
offices located in Eco Majestic City.

The outstanding sales of RM1.83 billion recorded in the final quarter
was contributed by the above new launches as well as steady sales
recorded by our ongoing projects. This remarkable result was made
possible only through the unwavering support and loyalty of our
customers. In this regard, we are gratified that our efforts to build the
EcoWorld brand through a culture of innovation, service excellence
and commitment to create lasting value for our customers have
continued to gain us a wide and appreciative audience.

2017 has also been a year in which we achieved several milestones
that mark the beginning of our shift from the infancy to growth stage in
our journey as a property developer. As at 31 October 2017, seven of
our projects have completed their first handovers of properties - this
will be followed by more projects in the upcoming year. By the end
of FY2018, we would have handed over close to 10,000 units at our
various projects in the Southern, Central and Northern regions. With
the bulk of primary infrastructure works at these projects completed,
going forward, the Group will be able to put in place new initiatives
to further unlock the value of our landbank as the number of physical
communities working and living within each development grows.

On 30 March 2017, EcoWorld Malaysia acquired a 27% stake in
EcoWorld International in conjunction with its 3 April 2017 initial
public offering and listing on Bursa Malaysia. This paves the way for
the internationalisation of the EcoWorld brand as both companies
collaborate closely to gain market share in their respective local
markets.

As at 31 October 2017, EcoWorld International has raked in total
cumulative sales of RM7.71 billion, and its share of future progress

0 Botanic, Iskandar

billings, based on its effective stake in five ongoing projects in the
UK and Australia, is worth RM5.85 billion. EcoWorld Malaysia's share
of EcoWorld International’s future progress billings is approximately
RM1.58 billion. Along with the RM4.82 billion representing our share
of future progress billings from our Malaysian projects, this gives
the Group substantial earnings visibility over the next two years,
underpinned by a total of RM6.4 billion future progress billings from
locked-in sales alone.

Financial Review

EcoWorld Malaysia saw an increase of 62% in its net profit from
RM129.3 million in FY2016 to RM209.6 million in FY2017. For the
year ended 31 October 2017, the Group achieved revenue of RM2.9
billion, up 15% from FY2016, and profit before tax (“PBT") of RM282.6
million, which was up 46% from last year.

The projects which contributed to revenue and gross profit include
Eco Majestic, Eco Sanctuary and Eco Sky in the Klang Valley, Eco
Botanic, Eco Spring, Eco Summer, EBP |, Eco Tropics and EBP llI
in Iskandar Malaysia as well as Eco Meadows and Eco Terraces in
Penang.

The higher revenue in FY2017 is due to a higher percentage and
relatively more advanced stage of completion achieved by the above
projects as compared to the preceding financial year. Gross profit
margin is lower, however, due to the commencement of income
recognition from lower margin products (Rumah Mampu Milik
and Rumah Selangorku) launched last year in compliance with the
government'’s regulations on affordable housing.

Other operating income was substantially higher due to the inclusion
of a gain of RM96.6 million which arose from the application of FRS 10
- Consolidated Financial Statements, mainly to recognise the impact
of a change in the Group's interest in Paragon Pinnacle from a 100%
subsidiary to a 60% joint-venture. This came about following the
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President’s Management Discussion & Analysis

subscription by the EPF for a 40% stake in
Paragon Pinnacle Sdn Bhd and Eco Horizon
Sdn Bhd, pursuant to the terms of the
subscription and shareholders’ agreements
between the parties.

Excluding the above mentioned gain, the
PBT for FY2017 would have been RM186.0
million, which is RM7.2 million lower than
the RM193.2 million reported in FY2016. The
lower PBT was mainly due to higher losses
incurred by joint-venture companies, (namely
EcoWorld International, Eco Grandeur, Eco
Ardence and Eco Horizon) which are pending
commencement of property development
profit recognition and additional finance costs
incurred to fund the Group's acquisition of
shares in EcoWorld International and Eco
Ardence.

The Group recorded an increase in its total
assets of circa RML billion largely due to the
increase in its investment in joint-ventures
(mainly attributable to EcoWorld International
and Paragon Pinnacle) as well as advances
made to its Malaysian joint-ventures (namely
Paragon Pinnacle, Eco Horizon and BBCC) to
fund the development activities undertaken
by these entities.

Total liabilities increased by close to RM531
million mainly due to additional borrowings
taken to partially fund the increase in
investments in joint-ventures as well as
to meet operational and working capital
requirements of the Group's various projects
undertaken by its subsidiaries and joint-
ventures.

Shareholders’ funds similarly went up by
approximately RM477 million arising from the
growth in profit after tax as well as proceeds
from the issue of new ordinary shares to
complete the private placement exercise
which began in the previous financial year.

No dividends were declared or paid in FY2017
given that the bulk of our projects are still in
the investment phase. However, the Group's
core development earnings are expected to
grow in FY2018 once projects undertaken
by its joint-ventures in Malaysia and abroad
reach a higher stage of completion or attain
the criteria for profit recognition.

Market Backdrop

Bank Negara Malaysia (“BNM") reported that the country’s economy recorded strong growth

of 6.2% in Q3 2017. The economy is poised to register a strong growth that is close to the
upper end of the official forecast range of between 5.2% to 5.7% in 2017. Looking ahead,
Malaysia’s gross domestic product growth is tipped to remain above 5% in 2018. Malaysia

is also experiencing consistently low unemployment rates and an increasing working-age

population, signalling the potential for a sustained healthy growth of the property market. The

large gap between the number of employees vs housing stock further suggest a sizeable

underlying need for housing in Malaysia.

EMPLOYMENT VS HOUSING STOCK GAP

13,853 14,068 14,164 14,415
13,545
e
8.180 8,820 9,005 9,215 9,219 e
4,640 4725 4,848 4,853 4,945
2012 2013 2014 2015 2016 Q2 2017

I Housing Stock Gap (‘000)

Housing Stock (‘000)

—@— Employment (‘000)

Sources: Department of Statistics, Malaysia; National Property Information Centre
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President’s Management Discussion & Analysis

UNSOLD* RESIDENTIAL PROPERTIES
BY PRICE CATEGORIES
_\ 17.0% B <Rm250K
P RN RM500K -
i B it mi

RM250K -
RM500K

RM1 mil

13.8%

35.3%

Note: *Includes overhang and unsold properties under construction, as
well as small office/home office and serviced apartments.

Source: National Property Information Centre

Despite the promising long-term outlook for the residential property
market, supply-demand imbalances have increased in 2017 with total
unsold residential properties at its highest in 10 years. Based on data
compiled by the National Property Information Centre, approximately
50% of unsold stock is priced below RM500,000, widely considered
to be in the affordable range. Among the reasons cited for the low
take-up rates are unattractive locations of some affordable housing
projects due to factors such as distance from work places and low
transport connectivity. 61% of total unsold units were high-rise
apartments - this may reflect households’ continued preference for
landed over high-rise properties. In addition, the target market for
affordable homes may comprise many non-creditworthy applicants,
resulting in inability or delays in securing loans - this in turn will
adversely impact the allocation and take-up rates of such properties.

At EcoWorld, our ability to outperform the market consistently over
the last four years, lies in the differentiation of our product and service
quality, which have enabled us to deliver the value creation promised
to our customers. We work hard to enhance the accessibility of our
developments with interchanges and connections to major highways
constructed upfront, in some cases even before first handovers take
place. Our commercial offerings in the vicinity are customised to
provide conveniences and amenities that suit the needs of specific
communities.

To help young and growing families that move into our townships,
we have reached out to local and international schools to bring
them closer to home. In addition, we invest substantially in building
recreational facilities for residents and visitors, such as sports
complexes, parks and club houses to enable them to live healthy urban
lifestyles. In short, we are committed to enhancing the value of our
developments for the benefit of not just our customers but also for the
local communities and other stakeholders.

Challenges and Opportunities of the 4™ Industrial Age

The Age of the Customer is upon us. More than ever, we acknowledge
the need to interact with our customers using tools of the new digital
age to effectively connect with an increasingly internet-savvy and
empowered generation. We have a formed a dedicated team known as
EcoWorld X to look into the current and future needs of our customers
to produce solutions aimed at building smart communities.

As more people move into their new EcoWorld properties, we aim
to deepen our understanding of our customers'’ lifestyle preferences.
This will enable us to design and build better homes and business
premises as well as provide more conveniences via digital platforms
to enhance the overall liveability and commercial appeal of our
developments.

Our EcoWorld Labs Series, an innovative retro-modern concept of
retail targeting working professionals, young families as well as new
start-ups, is one of the first fruits of our efforts to offer a carefully
curated and customisable space to jumpstart commercial activity in
our developments. The first Labs targeted to be launched in 2018 are
Ardence Labs at Eco Ardence and Grandeur Labs at Eco Grandeur
in the Klang Valley along with Spring Labs at Eco Spring in Iskandar
Malaysia.

Our People, Our Strength

Keeping our team of approximately 1,300 people engaged is the key
to EcoWorld's growth. While experienced talent is important for the
advancement of our organisation, it is the energy and drive of our
young team that keep the EcoWorld wheels in motion. With 70% of our
staff from Gen-Y and below, we recognise the importance of grooming
our young to lead, providing them with meaningful work opportunities
and developing them to their maximum potential.

Our Group Talent Management constantly engages management
to cater to the needs and concerns of staff as well as to improve
camaraderie and reinforce a sense of unity among employees across
all levels. Our endeavours to bridge the gap between our business
needs and the needs of our employees have enabled corporate and
personal goals to be aligned to arrive at a shared vision of a sustainable
future.

Outlook for 2018

Whilst we recognise that property market challenges will continue to
persist, we enter 2018 with optimism, thanks to the strong foundation
for growth established over the last several years.

The upcoming year will see more of our projects achieve their first
handovers, namely Eco Sanctuary in the Klang Valley, EBP Il in
Iskandar Malaysia and Eco Meadows in Penang - in total, EcoWorld
Malaysia expects to deliver close to 5,000 units across all three regions
in 2018. We also look forward to income contribution from EcoWorld
International which is expected to commence in 2018 with two blocks
at London City Island Phase 2 and one block at Embassy Gardens
Phase 2 to be handed over.

For FY2018 we have set a sales target of RM3.5 billion to be achieved
by our Malaysian projects. Along with the high level of unbilled sales
as at 31 October 2017 of RM6.4 billion attributable to the Group, this
provides good future earnings visibility and sets us on a steady growth
path going forward.

Accordingly, EcoWorld Malaysia is targeting to be in a position to
commence payment of dividends to our shareholders by FY2019,
once the majority of our current projects have entered the growth and
matured phases of the development life cycle.
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President’s Management Discussion & Analysis

BUSINESS REVIEW BY PROJECTS
EcoWorld Malaysia's RM4 billion sales is mainly attributable to its eight projects in the Greater Klang Valley which contributed approximately
RM3 billion with the remaining RM1 billion coming from seven projects in the Southern Region and three projects in the Northern Region.

ECO CENTRAL

ECO SKY DATE LAUNCHED: DECEMBER 2013

The 9.6-acre Eco Sky in Taman Wahyu, off Jalan Ipoh in Kuala Lumpur is EcoWorld Malaysia's maiden project in the Klang Valley. This
ground-breaking project, which comprises three residential towers, 35 retail and office lots as well as a commercial pod, represents EcoWorld
Malaysia's commitment to sustainable development and redefines city living with its concept of “360° Living".

Eco Sky had in December 2016, handed over keys to 144 retail and commercial units and in January 2017, the Group unveiled the EcoWorld
BizHub to offer better service to owners and help activate the commercial zone. Thereafter the EcoWorld Residence Club worked closely with
owners to identify suitable tenants for the properties and to-date this new development has attracted over 30 tenants with many more unique
brands expected to open for business in 2018.

Eco Sky also achieved a new milestone in August with the topping out ceremony of its first residential tower, Aurora. The 39-storey Aurora will
be the first residential tower to be handed over followed by the second 39-storey tower Basalta. Meanwhile, the third and final tower, Clarita

which was launched in August 2014, is expected to reach the top at 41 storeys in 2018.

Since its launch in December 2013, Eco Sky has recorded cumulative sales of RM729.7 million.

BREAKDOWN OF SALES ACHIEVED IN FY2014 - FY2017

Total Sales Value (RM'000) Total Units Sold

729,654 889
2017 Ii 27,853 2017 I— 26

2014 2014
5016 701,801 5016 863
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ECO CENTRAL

ECO MAJESTIC DATE LAUNCHED: MAY 2014

Spanning 1,073.1 acres of prime freehold land at the heart of fast-growing Semenyih, Selangor, Eco Majestic is EcoWorld Malaysia's flagship eco
township in the Klang Valley. Inspired by our country’s rich heritage, homes within the development combine the grace and beauty of colonial
straits-era architecture with over 100 acres of green and open space along with a sizeable 150-acre commercial precinct called Eco Majestic
City.

In 2016, accessibility to the township was greatly enhanced with the official opening of the dedicated and elevated LEKAS-Eco Majestic
Interchange (Exit 2102A) which acts as a third major entry and exit point for the development.

2017 was an especially busy and fruitful year for Eco Majestic with the township welcoming its first residents in May following the handover
of its first landed home series - the Cradleton precinct, which comprises 612 units of 2-storey terraced homes. Thereafter in June, the

Tenderfields precinct consisting of 588 cluster and semi-detached homes was also successfully handed over.

On the sales front, The Whitten 2-storey shop offices in Eco Majestic City was launched in September 2017 as part of the EcoWorld DNA
Campaign.

Cumulative sales for Eco Majestic since its launch in 2014 amounts to RM2.36 billion with 4,070 units sold.

BREAKDOWN OF SALES ACHIEVED IN FY2014 - FY2017

Total Sales Value (RM'000) Total Units Sold

2,363,566 4,070
2017 F 288,398 2017 P 472

2014 2014
5016 2,075,168 5016 3,598
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President’s Management Discussion & Analysis

ECO CENTRAL

ECO SANCTUARY DATE LAUNCHED: JUNE 2015

EcoWorld Malaysia’s first high-end luxury township in Selangor was launched in June 2015. Capitalising on the mature Kota Kemuning population
catchment, Eco Sanctuary features contemporary homes designed to appeal to upgraders. The township enjoys great accessibility via the South
Klang Valley Expressway, KESAS Highway, LKSA Highway, Elite Highway and in the near future, the West Coast Expressway.

For the year under review, Eco Sanctuary unveiled an all new show village featuring four show units, two bungalows and two semi-dees to
showcase its most recent offering — Grandezza which is the final landed, gated and guarded precinct for the project. This luxurious precinct
includes resort-style facilities such as a 22,000 sq ft private clubhouse within two acres of lush greenery for the exclusive enjoyment of its

residents.

In 2018, Eco Sanctuary will be welcoming its first residents with the expected completion and handover of the Monterey and Terraza collections,
which comprises bungalows, semi-dees and terraced villas.

For the financial year under review, Eco Sanctuary sold 164 units with a sales value of RM247.3 million.

BREAKDOWN OF SALES ACHIEVED IN FY2015 - FY2017

Total Sales Value (RM'000) Total Units Sold

1,379,535 943
2017 E 247,339 2017 -— 164

2015 2015
o 1132196 i 779
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ECO CENTRAL

ECO GRANDEUR DATE LAUNCHED: SEPTEMBER 2016

o

Eco Grandeur, a 1,400-acre mass residential township situated within the North-Western Klang Valley emerging corridor is designed with first-
time homeowners and young families in mind. The project is strategically located near the rapidly-growing areas of Sungai Buloh and Kota
Damansara with easy access to Kuala Lumpur City Centre and the rest of the Klang Valley via a good and improving network of major roads and
highways. This development is EcoWorld Malaysia's largest township to date and it is jointly developed with the EPF.

Following the highly successful launch of its first phase in September 2016, Eco Grandeur unveiled its show village in March 2017. The show
village features 12 units of Graham Garden terraced homes and the Avenham Garden homes. In line with the Group’s commitment to expedite
value creation, efforts to improve accessibility to the township have also commenced with the upgrading of the main access road of Persiaran
Mokhtar Dahari.

In April, a Memorandum of Understanding with Brainy Bunch International Islamic Montessori (“Brainy Bunch”) was signed with a view
towards having Brainy Bunch eventually develop and operate a montessori and international school within the township.

July saw the opening of Grandeur Labs’ first tenant, INK Library Café - featuring a well-stocked library, café cum coffee bar and ample space
for community activities. Grandeur Labs is part of the 200-acre Eco Grandeur City, the township’s commercial component. Eco Grandeur will
also be the first EcoWorld project to kick start the Group's venture with o-Bike Malaysia Sdn Bhd, a company providing station-less smart bike-

sharing systems.

Total sales recorded for FY2017 stood at RM713.4 million with 1,105 units sold.

BREAKDOWN OF SALES ACHIEVED IN FY2016 - FY2017

Total Sales Value (RM'000) Total Units Sold

1,125,940 2,423

2016 412,499 2016 1,318
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President’s Management Discussion & Analysis

ECO CENTRAL

ECO ARDENCE DATE LAUNCHED: SEPTEMBER 2016

The 533.9-acre freehold Eco Ardence is an exciting joint-venture between EcoWorld Malaysia and Cascara Sdn Bhd to develop an eco-township
inspired by modern tropical design elements with a GDV of RM8.6 billion.

During the year under review, Eco Ardence introduced its first commercial precinct - Ardence Crest in May. Comprising 160 lifestyle shop
offices, Ardence Crest received a solid take-up within its launch weekend.

September proved to be a busy month for Eco Ardence when its pop-up lifestyle hub — Ardence Labs unveiled 18 of its tenants. These include
anchor tenant Jaya Grocer, a pet hotel - Cocomomo Pets Hotel, a football academy - Ardence Arena, an education and enrichment centre -
Plant Cartridge, as well as F&B outlets such as Tealive, Llao-Llao, Hinata Café, Aroi Mak, Laughing Monkey, Bamboo Biryani and Chaiwalla & Co
to name a few. Phase One of Ardence Labs is slated to open for business in Q1 2018.

In September, Eco Ardence launched its eagerly awaited second phase as part of the EcoWorld DNA Campaign. Known as Dremien, this latest
launch which offers a fresh new iteration of the Group's elegantly designed garden homes, semi-dees and bungalows was very well received

by purchasers.

This enabled Eco Ardence to record total sales of RM786.0 million in FY2017.

BREAKDOWN OF SALES ACHIEVED IN FY2016 - FY2017

Total Sales Value (RM'000) Total Units Sold

1,092,994 632

2016 307,040 2016 201
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ECO CENTRAL

BUKIT BINTANG CITY CENTRE DATE LAUNCHED: OCTOBER 2016

BBCC, which is undertaken by the consortium of UDA Holdings Berhad, EcoWorld Malaysia and the EPF sits on 19.4 acres of prime land at the
heart of Kuala Lumpur’s shopping and tourism district. The project’s total GDV is estimated at RM8.8 billion and the entire project is slated to be
developed over a period of eight to 10 years.

The year kicked off with a bang for BBCC with the signing of an Agreement to Lease with Zepp Hall in February. Zepp Hall, a subsidiary of Sony
Music, Japan will operate its state-of-the-art branded concert hall at BBCC on a long-term lease. The concert hall will span over 70,000 sq ft,
making it the anchor operator in the Entertainment Hub at BBCC.

In March, BBCC moved into its new 10,700 sq ft sales gallery and in June, BBCC and Mitsui Shopping Park LalLaport KL officially entered the
construction stage with the ground-breaking ceremony officiated by Prime Minister of Malaysia Dato’ Sri Mohd Najib Tun Haji Abdul Razak. The
retail mall will be the first LaLaport branded shopping mall in Southeast Asia and is positioned to be BBCC and Mitsui Fudosan Asia’s flagship

project in the region scheduled to open in 2021.

BBCC also welcomed Canopy by Hilton in October following the sale of its 28-storey hotel tower block for RM289.9 million to Hass Holdings Sdn
Bhd. The hotel will be managed by Hilton and branded as the first Canopy by Hilton hotel in Southeast Asia.

Since its launch, BBCC has achieved cumulative sales of RM1.29 billion.

BREAKDOWN OF SALES ACHIEVED IN FY2016 - FY2017

Total Sales Value (RM'000) Total Units Sold

1,288,711 385

2016 696,448 2016 173
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President’s Management Discussion & Analysis

ECO CENTRAL

ECO FOREST DATE LAUNCHED: SEPTEMBER 2017

EcoWorld Malaysia's position in the up and coming Semenyih corridor was strengthened further in FY2017 with the debut of Eco Forest as
part of the EcoWorld DNA Campaign in September. This 492.7-acre freehold project builds on the success of the flagship Eco Majestic situated
Skm away.

Eco Forest features classic colonial portico architecture with unique A-framed homes nestled amidst lush tropical greens. In the build-up for
its debut, a beautiful sales gallery and show village was opened in September.

Inspired by the rainforests surrounding Broga Hill located nearby, this latest township truly embodies the Group's efforts to weave elements
of Design, Nature and Art holistically into the built environment. From the majestic latticed entrance gateway through to individual details of
each home and the landscaping of the entire project, nature and forest-themed elements have been seamlessly weaved into the design of the

township which succeeded in capturing the imagination of its target customer group from around the vicinity and farther afield.

This is evidenced by the thousands who thronged the show village during the opening weekend and in the weeks that followed to view the eight
show units showcasing 2-storey artisan and garden homes for the maiden launch of Ebonylane.

In FY2017, Eco Forest garnered RM135.9 million sales.

BREAKDOWN OF SALES ACHIEVED IN FY2017

Total Sales Value (RM'000) Total Units Sold

135,926 195




President’s Management Discussion & Analysis

ECO SOUTH

ECO BOTANIC

DATE LAUNCHED: SEPTEMBER 2013

Launched in September 2013, Eco Botanic is the Group’s very first township project. In the year under review, 200 units of premium 3-storey
shop offices were handed over in March at Eco Boulevard, the township’s lifestyle and business enclave to complement the 624 units of

residential homes handed over in FY2016.

A first-of-its-kind in Iskandar Puteri, Eco Boulevard boasts an optimal retail mix with interesting shops and good selection of cuisines offering
an impressive array of international and local flavours to help establish Eco Botanic as a go-to destination for leisure and entertainment. Over
50 tenants have set up shop in Eco Boulevard with the EcoWorld Residence Club assisting owners to secure more exciting outlets to come on

stream in 2018.

The township's vibrancy will be further enhanced with the completion of Eco Nest, the 472-unit Green Mark certified serviced apartments which

is scheduled to be handed over by Q1 2018.

Since its launch, Eco Botanic has sold 1,648 units with a cumulative total sales value of RM1.56 billion.

BREAKDOWN OF SALES ACHIEVED IN FY2014 - FY2017

Total Sales Value (RM'000)

1,558,205
2017 .— 97,995

2014

- 2016

Total Units Sold

1,648
2017 .— 120

2014
1,460,210 22016 1,528
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President’s Management Discussion & Analysis

ECO SOUTH

ECO SPRING & ECO SUMMER DATE LAUNCHED: MAY 2014

Located at the heart of the busy Tebrau corridor are the twin-eco townships of Eco Spring and Eco Summer. Both projects continued to perform
solidly with 438 units sold in FY2017. Eco Spring offers cluster and semi-detached residences inspired by timeless Tudor architecture, whereas
Eco Summer’s park home series feature a unique front garden concept that connects the living hall with the garden.

The first homes in Eco Spring (460 units) and Eco Summer (459 units) were handed over to residents in May. The community also got a taste
of celebrating the #AnakAnakMalaysia campaign 2017 at Eco Spring which organised a 5km walk that drew over 5,000 participants. The walk
was made even more fun with interesting mini obstacles placed along the route. Residents and visitors alike were also delighted by the photo
backdrops put up at the show village which featured the unique artworks of famous Malaysian cartoonist Reggie Lee, depicting Malaysia's
diverse culture and lifestyle.

In 2018, residents can look forward to the opening of Spring Labs which is part of EcoWorld's innovative Lab Series offering customised retail
& office spaces for new-to-market brands and start-ups - this will further boost commercial activity within the matured Tebrau corridor.

Total sales recorded by the twin townships for FY2017 stood at RM312.1 million.

BREAKDOWN OF SALES ACHIEVED IN FY2014 - FY2017

Total Sales Value (RM’'000) Total Units Sold

1,438,983 1,623
v [ o on [

2014 2014
5016 1126912 5016 1185
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ECO SOUTH

ECO TROPICS DATE LAUNCHED: JUNE 2015

Eco Tropics in Pasir Gudang is a mixed township known for homes inspired by the elegant Hamptons resort on Long Island, New York. It is also
the first gated and guarded development in the area.

In January, Eco Tropics celebrated the opening of West Lake Gardens, the township’s 33-acre town park, which is one of the largest in the state.
The townpark is part of the Group’s continuous efforts to elevate the image of Pasir Gudang as a desirable residential and business address
by improving accessibility and introducing amenities and facilities. The Eco Tropics connection to the Senai-Desaru Expressway has also been

approved with construction well underway. This link will tremendously improve connectivity to the township.

In April, a Memorandum of Understanding with Brainy Bunch was signed for the purchase of land in Eco Tropics to develop and operate a
Montessori kindergarten.

For the year under review, Eco Tropics recorded RM111.7 million in sales.

BREAKDOWN OF SALES ACHIEVED IN FY2015 - FY2017

Total Sales Value (RM'000) Total Units Sold

830,156 1,469
2017 F 111,669 2017 F 178

2015 2015
i 718,487 i 1,291
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President’s Management Discussion & Analysis

ECO NORTH

ECO TERRACES E LAUNCHED: JUNE 2015

The 12.79-acre freehold development located in Paya Terubong is EcoWorld Malaysia's maiden project in Penang. Eco Terraces sets a new
benchmark in the state for condominium living with 70% of its land area dedicated to undulating green terraces. This low-density project offers
only 333 units within a 33-storey condominium block.

Since its launch, Eco Terraces has garnered RM108.7 million in cumulative sales for the Group.

BREAKDOWN OF SALES ACHIEVED IN FY2015 - FY2017

Total Sales Value (RM'000) Total Units Sold

108,698 100
2017 -—< 22,167 2017 E 22

2015 2015
2016 86,531 2016 8
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ECO SOUTH

ECO MEADOWS DATE LAUNCHED: SEPTEMBER 2015

S nFROANNATARAL AR
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The freehold 76.5-acre eco township in the scenic Simpang Ampat locale in Penang is EcoWorld Malaysia's first township development in
mainland Penang. Eco Meadows offers low-density fully gated and guarded strata homes with clubhouse facilities and 29 acres of commercial
precinct.

Its 4.86-acre mixed development of Eco Bloom continues to be a popular product. It comprises a single tower project with 490 residential units
split into two wings and 23 units of 2-storey shop lots situated below the residential tower.

In mid-2018, Eco Meadows will be handing over its landed residential precinct consisting of terraced homes. Cumulative sales value for Eco
Meadows is RM339 million with 515 units sold.

BREAKDOWN OF SALES ACHIEVED IN FY2015 - FY2017

Total Sales Value (RM'000) Total Units Sold

338,955 515
o [ s on [ — o,

2015 2015
2016 285,495 22016 425
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President’s Management Discussion & Analysis

ECO NORTH

ECO HORIZON DATE LAUNCHED: SEPTEMBER 2017
| R T

EcoWorld Malaysia's first joint-venture with the EPF in the Northern Region, the 300-acre Eco Horizon is strategically situated just off the
primary interchange linking the Second Penang Bridge to the North-South Highway. The site is located right opposite the new IKEA flagship
store in Batu Kawan and is within walking distance to the Penang Design Village. Other prominent landmarks within its vicinity include the Batu
Kawan Stadium, Batu Kawan Industrial Park and several well-known educational institutions.

During the year under review, Eco Horizon opened its sales gallery and show village with six well-appointed show units showcasing variations
of the Colonial Portico inspired 2-storey homes from its maiden launch during the EcoWorld DNA Campaign.

Eco Horizon's first phase called Ashton is a gated and guarded landed residential parcel comprising 2-storey terraced, super-link and garden
homes. Following an encouraging response during its launch, Eco Horizon recorded total sales of RM286.4 million for FY2017.

BREAKDOWN OF SALES ACHIEVED IN FY2017

Total Sales Value (RM'000) Total Units Sold

286,355 329
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ECO BUSINESS PARK

ECO BUSINESS PARK I, II, Ill & V

= mm T o ol e
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The successful EBP series continues to perform well for the Group. Earlier launches of EBP | (May 2014), EBP Il (September 2016) and EBP I
(June 2015) have been warmly received by industrialists, business owners and the small and medium enterprises community due to the good
location and accessibility of the projects as well as the innovative flexi-space concept developed by the Group.

All the EBPs boast innovative and highly functional designs that offer EcoWord's one-stop industrial solutions that not only ensures a hassle-free
purchase but long-term business sustainability. In addition to that, maintenance and leasing services are also provided to help kickstart businesses.

To date, EBP | in Tebrau has handed over a total of 312 units of cluster and semi-detached factories. Over 150 units have been occupied by a range
of businesses with many choosing to house their manufacturing and warehousing facilities, showrooms and offices there.

In Senai, EBP Il saw a good take-up during its maiden launch in September 2016 and is scheduled for Phase 1 completion in 2019.

EBP Il in Pasir Gudang is scheduled for Phase 1 completion and handing over in 2018, in tandem with the opening of the 5-acre Tesco hypermarket,
which will bring about greater convenience to the neighbouring Eco Tropics and the surrounding communities.

EBP V, the 518.6-acre industrial hub located next to Eco Grandeur was launched during the EcoWorld DNA Campaign in September. This project
introduces the concept of gated and guarded green industrial parks to the Klang Valley and emulates the success of the Group’s EBP located in

Iskandar Malaysia.

For the year under review, the four EBP sold a total of 177 units with a combined sales value of RM331.2 million.

BREAKDOWN OF SALES ACHIEVED IN FY2014 - FY2017

Total Sales Value (RM'000) Total Units Sold

1,274,443 652
on [ s on  [—

2014 2014
5016 943,233 22016 475
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Sustainability Statement

THE STATEMENT PROVIDES AN OVERVIEW OF THE COMPANY’S APPROACH
TO SUSTAINABILITY AND OUR ENDEAVOURS TO EMBED ECONOMIC,
ENVIRONMENTAL AND SOCIAL (“EES”) SUSTAINABILITY INTO OUR
BUSINESS OPERATIONS

OUR SUSTAINABILITY STATEMENT
In line with

the Main
reporting,
Malaysia in October 2015, EcoWorld Malaysia is proud to present

Market
issued by Bursa

the amendments to Listing

Requirements on sustainability
our inaugural Sustainability Statement. The statement covers
the activities carried out during the period 1 November 2016 to
31 October 2017 unless specified otherwise.

The boundary of this statement includes the Group's operations at its
headquarters in Setia Alam, Selangor and its development projects and
sales galleries throughout Malaysia, namely, Eco Central, Eco South and
EcoNorthintheKlang Valley, Iskandar Malaysiaand Penangrespectively.
Eco Central includes projects such as Eco Ardence, Eco Grandeur,
Eco Sanctuary, Eco Majestic, Eco Sky, Eco Forest, EBP V and BBCC.
Eco South includes Eco Botanic, Eco Spring & Eco Summer, Eco Tropics

and EBP I, Il and Ill. Eco North comprises Eco Terraces, Eco Meadows,
Eco Horizon, Eco Sun and Eco Macalister.

Throughout this statement which has been prepared in accordance
with the G4 Sustainability Reporting Guidelines published by the Global
Reporting Initiative, we have provided insights on the strategies and
initiatives that we have undertaken to integrate sustainability across
our operations. We at EcoWorld Malaysia are committed to developing
high quality mixed-use developments in growing markets and our
push for excellence is guided by the need to strike a balance between
our business objectives and the sustainability of our community and
environment.




OUR SUSTAINABILITY VISION AND MISSION

Building A Sustainable Value Chain

Sustainability Statement

EcoWorld Malaysia's vision and mission (on Page 2), on which the Group has built its business ethos, work towards creating opportunities to

further sustainability throughout our value chain.

In September 2015, the United Nation's (“UN") 17 Sustainable Development Goals (“SDGs") were unveiled and affirmed by 193 member states
including Malaysia. The 17 SDGs, as listed below and illustrated in Figure 1, lay the foundation for the achievement of the targets presented in

the 2030 Agenda for Sustainable Development.

FIGURE 1: AN ILLUSTRATION OF THE 17 SDGs
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The UN SDGs call on businesses globally to advance sustainable development through their investments, their solutions to challenges in the
marketplace, and in their business practices. In doing so, the goals encourage companies to reduce their negative impacts while enhancing their

positive contribution to the sustainable development agenda.

As a leading property developer with a DNA for sustainable development, EcoWorld Malaysia supports the aspirations of the UN and the
Government of Malaysia and has endeavoured to embed the SDGs into the Group's business practices.
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This report demonstrates EcoWorld Malaysia's sustainability journey for the reporting period which focuses on six SDGs, namely, Sustainable
Cities and Communities (SDG 11); Decent Work and Economic Growth (SDG8); Industry, Innovation and Infrastructure (SDG9); Gender Equality
(SDG5); Good Health and Well-Being (SDG3); and Quality Education (SDG4) (refer Figure 2).

FIGURE 2: ECOWORLD MALAYSIA'S 6 FOCUS AREAS
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Our business practices, policies and developments are built on a robust framework that is

aligned to these six SDGs; where we invest in developing our surrounding communities and
providing opportunities for quality education and well-being.

OUR SUSTAINABILITY GOVERNANCE STRUCTURE

Building Governance to Champion Sustainability
EcoWorld Malaysia's sustainability leadership is led by our Board of Directors (“Board”) that
oversees the integration of sustainability initiatives across the Company.

EcoWorld Malaysia's Green Council was formed in 2015 to provide direction towards the
company'’s sustainability goals with a focus on the environment. The Council established the
Green Realisation Plan as the blueprint to embed initiatives that are in harmony with the
environment.

Currently, the General Manager of Group Quality Management is the Chairman of the Green
Council and EcoWorld Malaysia's Chief Operating Officer (“COQ") is the Advisor. The remaining
members of the Council are made up of Divisional General Managers and General Managers
of every Property Business Unit (“BU") within EcoWorld Malaysia. Group Branding, Group
Corporate Services, Group Contracts and Group Landscape are also represented in the Green
Council. However, in view that participation of the different divisions within EcoWorld Malaysia
as well as the Board is crucial to embrace the vision of sustainability in its entirety, EcoWorld

Malaysia will transition from the Green

Council to a wider sustainability governance
structure (as shown in Figure 3).

Positioned at the highest level, our Board will
provide direction on our Group's sustainability
strategy and oversee the integration of
sustainability initiatives across the Group.

The  Sustainability =~ Committee, chaired
by our Chief Executive Officer (“CEOQ")
comprises senior management from key
BUs or support units across the organisation
and is responsible for the formulation of
sustainability policies and overseeing the
implementation  of  sustainability-related
strategies and initiatives. The Sustainability
Committee will report our plans and progress
to the Board on a half-yearly basis. Relevant
Group's  sustainability
strategy will also be tabled for our Board's

proposals on our

review and approval.
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The Sustainability Committee will be assisted by the Economic Council, Green Council and Social Council which comprise representatives from
the relevant departments. The respective councils will develop and implement action plans. They will report to the Sustainability Committee on
a quarterly basis.

SUSTAINABILITY GOVERNANCE STRUCTURE

FIGURE 3: ECOWORLD MALAYSIA SUSTAINABILITY COMMITTEE STRUCTURE
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AT ECOWORLD MALAYSIA, WE PLACE OUR CUSTOMERS AND THEIR INTERESTS AT THE HEART OF OUR BUSINESS
AND IN BUILDING OUR SUSTAINABILITY STRATEGY ON THE THREE PILLARS OF PROTECTING AND PRESERVING THE
ENVIRONMENT BY INCORPORATING ELEMENTS OF GREEN DESIGN AND INNOVATION IN OUR DEVELOPMENT PROJECTS;
ENSURING A SAFE WORKPLACE FOR OUR EMPLOYEES AND CONTRIBUTING TO THE WELL-BEING OF THE COMMUNITY
AROUND US

OUR SUSTAINABILITY STRATEGY

Building A Comprehensive Approach Towards Sustainability
As one of the leading players in the real estate sector, we aim to deliver financial value and societal benefits by balancing the commercial
objectives with the environment and social needs of our stakeholders, underpinned by solid governance and ethical business practices.

Building the ethos of sustainability in our organisation is motivated by our internal and external drivers. Internal drivers include employee
attraction and retention, business practice ethics and responsibility, operational efficiency, cost savings and leadership; external drivers are legal
and regulatory compliance, managing risks to our reputation, achieving competitive advantage, market positioning, and long-term profitability.
These drivers motivate EcoWorld Malaysia towards preparing the organisation for future challenges and mitigating negative impacts brought
on by its operations.

In gearing up towards a stronger and more comprehensive sustainability approach, we have developed an overarching sustainability commitment
statement.
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ENGAGING OUR STAKEHOLDERS

Building Meaningful Relationships

At EcoWorld Malaysia, engaging with our stakeholders is a priority. By understanding their expectations and responding to their concerns,
we aim to strengthen our stakeholders’ confidence in us. Stakeholder engagement is also integral to how we assess most material issues we
encounter in our businesses. Over the years, we have forged strong relationships with different stakeholders through various communication
platforms such as meetings, interviews, forums and other channels (Table 1).

TABLE 1: STAKEHOLDER GROUPS, METHODS OF ENGAGEMENT AND STAKEHOLDER CONCERNS

Stakeholders

Issues of Concern Material Sustainability Matters Methods of Engagement

Employees e Corporate direction and growth plans e Employee Welfare ¢ Annual Salary Benchmark Survey
(Critical) e Job security e Training & Development * People Pulse Heartbeat
¢ Remuneration and benefits ¢ Occupational Health & Safety ¢ Internal Service Survey
e Career development and training ¢ Talent Retention * | eadership, soft skills, technical and
opportunities e Ethics & Integrity non-technical training programmes
o Workplace health and safety ¢ Pink Possible Initiatives
e Labour and human rights e Chairman 360°
e Work-life balance ¢ CEO Town hall Meeting
¢ Employee volunteerism
Investors ¢ Acquisitions and expansion e Ethics & Integrity ¢ Annual general meeting
(Critical) ¢ Growth trajectory e Corporate Governance and ¢ Quarterly results announcement
o Market diversification Transparency ¢ Press conferences
¢ Risk management o Green Design, Energy & Habitat ¢ Targeted briefings
e Corporate governance Conservation ¢ Meetings
e EES indicators
¢ Climate change and carbon pricing
strategies
o Sustainability performance and tracking
¢ Reporting standards
Customers e Pricing e Customer Satisfaction & Brand e Customer Satisfaction Survey
(Critical) ¢ Quality and workmanship Reputation ¢ Green & Sustainability Survey
e Energy conservation e Green Design, Energy & Habitat
¢ Design and features Conservation
¢ Product safety ¢ Innovation
¢ Defects rectification
e Customer service and experience
* Resource efficiency and utility savings
e Service quality
Regulators ¢ Compliance ¢ Legal Compliance ¢ Compliance with regulatory
(High) ¢ Security issues requirements
¢ Waste management ¢ Site inspections
¢ Public nuisance issues
¢ Labour practices
Vendors / ¢ Legal compliance e Legal Compliance ¢ Contract negotiation
Suppliers ¢ Payment schedule ¢ Vendor & Supplier Development ¢ Supplier audit and evaluation
(High) ¢ Pricing of services e Vendor registration
¢ Product quality and inventory/ supply
commitment

Eco World Development Group Berhad
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OUR MATERIAL SUSTAINABILITY MATTERS

Building Our Priority of

Material Sustainability Matters

Material sustainability matters are EES risks and opportunities that affect our stakeholders and our business. EcoWorld Malaysia identified the
key material sustainable matters by taking internal and external stakeholder’s expectations into consideration.

Ethics & Integrity

Occupational
Health & Safety

& Transparency

Talent Retention

Training &
Development

Occupational
Welfare

Community
Development

Corporate Governance

OUR
MATERIAL
ISSUES

@G W@

Compliance

Innovation

Green Design, Energy &
Habitat Conservation

Customer Satisfaction
& Brand Reputation

Vendor & Supplier
Development

As part of our effort to build capacity on sustainability, we conducted a joint training and workshop for our middle, senior and top management
from EcoWorld Malaysia's corporate headquarters and all BUs in Malaysia. The workshop served to increase their knowledge on sustainability
issues pertinent to the property sector and how these issues will need to be addressed. The outcome of the workshop was a list of our
sustainability material matters as presented in Table 2.
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TABLE 2: KEY MATERIAL ISSUES AND INDICATORS FOR ECOWORLD MALAYSIA

Sustainability Material
Matters

Customer satisfaction and
brand reputation

Ethics and integrity

Key Indicators

Customer Satisfaction Survey
Green & Sustainability Survey

Whistleblowing Policy
Code of Conduct and Business Ethics

Relevant SDGs

[
ECONDMCGRONTH

o

16 e
SRRSO
-.z—

Compliance

ISO 9001

ISO 14001

Compliance to legislation on welfare and rights
of employees

Green Building Index (“GBI"™)

Leadership in Energy and Environmental Design
(“LEED")

Singapore BCA Green Mark

16 P
SRRSO

¥,

Occupational Health &
Safety

Compliance to OSHA 1996
Lost-Time Injury (“LTI"), Lost-Time Accident
(“LTA™)

§ e 3 e
ECONDMICGRONTH ANDWELLBENG

ol B4

Corporate Governance and
Transparency

Whistleblowing Policy

==

[t

Talent Retention * Employee benefits T
o
(1
Innovation ¢ Improvement Ideas Programme and Campaign 9 S [ 12 S
¢ Digital EcoWorld gallery & m
¢ Installing compost bins
¢ Bike sharing
Training and Development e Training Need Analysis 8§ marmn
e Eco World Talent Mobility Programme Y

Eco World Leadership Development Programme
(“EWLDP")

Talent development and employee skill
enhancement training

Occupational Welfare

Equal pay regardless of gender
Employee diversity

Health and well-being programmes
Virgin Pulse Global Challenge

§ e § e
ECONDMICGROWTH EQUALITY

=

Green Design, Energy &
Habitat Conservation

GBI certified

LEED certified

Singapore BCA Green Mark
Energy Conservation Initiatives
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Community Development

EWF

Donations and financial aid

Corporate social responsibility activities
contributing to environmental and social
development

Ay § S
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Vendor & Supplier
Development

Ethics and integrity of supplier
Procurement from local supplier
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These material matters were then deliberated and prioritised using the weighted ranking method by the working group with contribution from
EcoWorld Malaysia's Board of Directors. The final outcome, approved by management, was used to develop the materiality matrix illustrated
in Figure 4.

FIGURE 4: MATERIALITY MATRIX FOR ECOWORLD MALAYSIA

Importance to Stakeholder

Customer satisfaction and brand reputation

o Ethics and integrity

Compliance

° Occupational Health & Safety

Importance to Business

Corporate governance and transparency
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Innovation
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Community Development
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Building Our Economy

Building
opportunities for
our people, our
leaders and the
local economy

IN 2017, WE CONTINUED TO GENERATE ECONOMIC WEALTH FOR OUR
SHAREHOLDERS. OUR STRONG ECONOMIC PERFORMANCE AS EVIDENCED
IN THE FINANCIAL HIGHLIGHTS PRESENTED IN OUR 2017 ANNUAL REPORT,

HAS CONTRIBUTED TO DIRECT AND INDIRECT ECONOMIC GAINS TO OUR
INTERNAL AND EXTERNAL STAKEHOLDERS.

Ethical Business Conduct

EcoWorld Malaysia conducts its business
based on the principles of fairness, honesty,
openness, decency, integrity and respect.
EcoWorld Malaysia's Code of Conduct and
Business Ethics describes the principles by
which business should be executed and the
conduct that is expected of our employees
at the workplace. We treat everyone with
respect and dignity, valuing individual and
collective differences. The Code is reviewed
periodically by Group Talent Management and
evaluated by the Risk Management Committee
for CEQ's approval. It is updated as and when
necessary to ensure that it remains relevant
and addresses any ethical issues that may
arise within the company.

Standard Entry Level Wage

At EcoWorld Malaysia, we are committed
to providing a fair and equitable workplace
where all individuals are treated equally
in every aspect of their work, including
remuneration; to attract and retain talent.
EcoWorld Malaysia complies strictly to
Malaysia’s Minimum Wages Order 2016 to
provide minimum wages to its employees
regardless of gender.

Hiring of Senior Management from Local
Community

All of our senior managers and leaders of our
Group are hired from the local community.
The leaders in our company include the CEO,
Chief Financial Officer (“CFO") and COO who
are responsible for updates to the Board, the
day-to-day management decisions and for
implementing the Company's long and short-
term plans. We have a preferential policy in
place to hire our senior management from

Malaysia. This is to provide opportunities for
suitably qualified and experienced Malaysians
in senior leadership positions to gain
experience and benchmark their performance
with world-class leaders. As Malaysians,
they understand the needs of the local
property market and the local house-buyers’
sentiments taking into account the diversity
of culture, values, traditions and religions
that exist within the multi-racial population
of Malaysia. Their excellent understanding
of the regulatory requirements governing
the property sector further strengthens
their decision-making capabilities which is
essential to compete in the property arena in
Malaysia.

Engaging Our Customers

Our customers are one of our key stakeholders
and to gauge if their requirements are met
we undertake Customer Satisfaction Surveys
twice a year.

The survey essentially assesses if customers
are satisfied with our services. It also consists
of the Green & Sustainability Survey to gauge
whether they perceive our development to be
green and sustainable.

The customer satisfaction scores and the
Green & Sustainability Scores of February
2017 are displayed in Figure 5. The results of
the Green & Sustainability Survey in February
2017 showed that 89.3% of our customers
agreed with the statement ‘EcoWorld builds
green and sustainable developments’, which
is a testament to the efforts that EcoWorld
Malaysia has taken towards our Green
Realisation Plan.
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FIGURE 5: CUSTOMER SATISFACTION SCORES (FEBRUARY 2017)
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Eco World Development Group Berhad

Procurement Practice

Although there are no formalised procurement policies for the preferential selection of local suppliers, it is our practice to procure from local
suppliers to support the local community while meeting EcoWorld Malaysia’s business needs which includes lowering operating costs and
reducing our carbon footprint. Our preferred suppliers are those who are ethical and committed to sustainable development, and have an
established track record on Health, Safety & Environmental competence.
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Building Environmental Sustainability

Building energy
and water
efficiency,

biodiversity and

sustainable living
environments

THE UN ENVIRONMENT PROGRAMME SUSTAINABLE BUILDINGS & CLIMATE
INITIATIVE ESTIMATES THAT THE BUILT ENVIRONMENT IS RESPONSIBLE
FOR 30% OF RAW MATERIAL USE AND 25% OF WATER USE GLOBALLY.

At EcoWorld Malaysia, we have introduced
and incorporated design elements within
our properties to reduce water consumption
and conserve electricity; reducing our raw
material consumption by reusing building
materials as much as possible; preserving
selected species of flora; and undertaking
reforestation and transplanting projects.

Managing Environmental Risks

In working towards mitigating climate change
and to build and strengthen Malaysia's
resilience  against  this
phenomenon, stringent regulations will be

environmental

introduced with increased expectations from
stakeholders.

EcoWorld Malaysia is positioned to face these
challenges. We are ISO 14001-certified and
recognise the importance of innovation in
managing our environmental footprint. This is
evident in our projects where green features
have been incorporated in the design and
infrastructure.

Compliance
Complying with standards
ensuring that all necessary processes and

is crucial in

systems are in place in running our day-
to-day operations and in creating quality
developments.

Our tender process with contractors clearly
states the need for compliance to Malaysia's
environmental protection, safety-at-work and
immigration legislations. The regulations that
we comply with, in reducing our EES impacts
are listed:

Environmental Quality Act 1974 (and its
Amendments)

Environmental Quality (Scheduled Wastes)
Regulations 2005

Environmental Quality (Industrial Effluent)
Regulations 2009

Environmental Quality (Sewage)
Regulations 2009

Environmental Quality (Clean Air)
Regulations 2014

Environmental Quality (Prescribed
Activities) (Environmental Impact
Assessment) Order 2015

Protection of Wildlife Act 1972 (Act 1976)
Land Conservation Act 1960

Street, Drainage and Building Act, 1974
Water Services Industry Act, 2006

Explosives Act 1957 (Revised 1978)

Factories and Machinery (Fencing of
Machinery and Safety) Regulations 1970

Factories and Machinery (Safety, Health
and Welfare) Regulations 1970

Construction Industry Development Board
Malaysia Act 1994

Internal Security (Registration of Labour)
Regulations 1960

Occupational Safety and Health (Safety
and Health Committee) Regulations 1996

Minimum Wages Order 2016

Employment Act 1955

Employees Provident Fund Act 1991




A key component of our projects is the mandatory Environmental Impact Assessment (“EIA")
to be submitted to the Department of Environment for our projects that fall within the list of
Prescribed Activities under the Environmental Quality (Prescribed Activities) (Environmental
Impact Assessment) Order 2015. An EIA is carried out during the planning stage of any
development project to identify environmental threats and opportunities, covering areas such
as soil erosion, water quality, biodiversity, air quality, noise, connectivity and sustainable
resources. The significant findings of the EIA and their cost implications, if any, are incorporated
in the investment paper submitted to the Board for approval.

As required by the Department of Environment, we have developed and implemented
Environmental Management Plans and Environmental Monitoring programmes. To reduce
erosion impacts as a result of land clearing activities, we have prepared Erosion Control and
Sedimentation Plans for submission to the Department of Irrigation and Drainage.

Energy Conservation

Research has shown that since 1984 primary energy has grown by 49% and carbon emissions
by 43%, with an average annual increase of 2% and 1.8% respectively. It is predicted this
growth will continue (Pérez-Lombard, Ortiz and Pout, 2008)%. As high energy consumption is
directly correlated to increasing greenhouse gas emissions, EcoWorld Malaysia has constantly
been introducing initiatives to reduce energy consumption and generate savings on operating
costs in our property developments, sales galleries and offices. We are conscious of our carbon
footprint and through our efforts to reduce it we aspire to be an example to other real estate
companies in Malaysia.

TABLE 3: ENERGY CONSERVATION INITIATIVES BY ECOWORLD MALAYSIA

FOCUS INITIATIVES

CONSUMPTION ¢ Staff are required to turn off the lights,
REDUCTION desktops, laptops and air-conditioners of
their departments before going out for lunch
¢ Signage placed at the pantry and toilet areas
to remind the staff to switch off the lights
after using them
¢ Use of daylight and windows to reduce the
need for artificial lighting
* Natural ventilation to reduce air-conditioning
demand

LOCATION

Corporate Building and
sales galleries

RENEWABLE e Solar powered heater installed in property Eco Tropics, Eco Spring,

ENERGY developments Eco Majestic, Eco

e Solar compound lighting Sanctuary
ENERGY ¢ Installed energy efficient lighting, LED lights ~ Corporate Building and
EFFICIENCY and lights controlled by motion sensor sales galleries

o Chlorofluorocarbon-free refrigerant used for
air-conditioner

CONTROL AND ¢ Monitor real-time energy consumption which
MONITORING will help identify the locations and appliances
that have higher energy consumption
and check their efficiency and operating
condition. Maintenance or repair works are
carried out if necessary
» Dimmer / occupancy sensors / daylight
sensor

Corporate Building

Sustainability Statement

Sustainable Design for Energy Conservation
BBCC is a
integrated mixed-use development designed

visionary, state-of-the-art
to complement and enhance the city's
cosmopolitan vibe. Strategically situated
within the Golden Triangle, BBCC offers
a complete

cosmopolitan  lifestyle  that

encompasses modern residential = suites,
hotel, retail, an entertainment hub and a
transit hub. The development is currently in
its construction phase and is expected to be
completed in phases over the course of 8 to

10 years.

It is important to note that elements of
sustainability have been embedded early in
the design and planning phase. Currently,
only the sales gallery is open and in
operation. BBCC's sales gallery and Retail
Mall & Lifestyle Street (currently under
construction) are designed with skylight roofs
to capture natural light. The new innovative
design minimises the use of artificial lighting,
thereby reducing our electricity consumption.
BBCC is building green rooftops? that act
as a good solar insulation by minimising
surface exposure to the sun, thus reducing
energy consumption needed to cool internal
spaces. By studying and researching the
wind movement using engineering software
such as Computational Fluid Dynamics, the
buildings are built orientated along the spine
of the Lifestyle Street to create wind tunnel
effects that funnel air circulation into the
internal spaces thereby promoting natural
ventilation. The Serviced Suites podium levels
also act as a means of channelling cool air to
the Lifestyle Street, thus reducing the energy
consumption when implementing mechanical
ventilation systems.

1 Source: Pérez-Lombard, L., Ortiz, J. and Pout, C. (2008). A review on buildings energy consumption information. Energy and Buildings, 40(3), pp.394-398
2 Agreen rooftop is a roof of a building that is partially or completely covered with vegetation with root barrier, drainage and irrigation system
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Habitat Conservation

EcoWorld Malaysia is committed to preserving the biodiversity of our project sites as well as the surrounding environment.

We collaborate with

external experts
and address
any distinctive
ecological features
of the site, taking
into consideration
nature reserves
on or near the site,
protecting plant
and animal species
and transplanting

We endeavour
to reduce our
development
footprint in areas
of high biodiversity
or protected areas.
Our project sites
are not located
within protected
areas and no
material biodiversity
risks have been

We strive to
protect and restore
habitats during
project development
whenever possible.

We aim to
create a greener
environment within
our development as
habitat conservation
not only provides
greenery, but
maintains the
natural ecosystem
within the
neighbourhood.

We create a
sustainable
environment for
the residents and
improve the vitality
of surrounding
communities by
restoring greenery.
Our projects are
designed with a
series of gardens
including urban,

selected species identified.
of flora for
conservation

purposes.

edible and rooftop
gardens.

We have been transplanting native trees within our development areas. We
engaged Forest Research Institute Malaysia to conduct a survey of trees at our
Eco Sanctuary project site. Out of 1,067 trees surveyed, the study identified 52
trees that could be transplanted. To date, across our various projects at EcoWorld
Malaysia, we have transplanted 3,100 trees to suitable areas to create a matured
boulevard or park. The highlight of our transplanting initiative was the identification
of two endangered flora species of which one species Shorea platycarpa (Meranti
Paya) was successfully replanted at Eco Sanctuary.

Eco-Living in Our Developments

We also place a strong emphasis in building a sustainable environment and
promoting community living in our developments. We encourage residents to bond
together at community events in activities that promote a healthy lifestyle and
encourage carbon offsetting practices amongst the residents.

Eco-Living Features Development Projects

Rain Water Harvesting Tanks Eco Majestic, Eco Sky, Eco Botanic, Eco
Spring, EBP | and BBCC

Eco Majestic, Eco Sanctuary, Eco South,
Eco Terraces, BBCC and Eco Meadows

Green Amphitheatres

Edible Gardens Eco Sanctuary, Eco Botanic, Eco Spring &

Eco Summer

Urban Vegetable & Fruit Gardens Setia Alam Corporate Office & Eco South
galleries

Electric vehicle charging stations  All sales galleries

Station-less smart bike-sharing Eco Grandeur

systems

At BBCC, we have adopted elements of sustainable
transportation by providing visitors to the sales gallery as
well as our employees a complete connectivity framework
which includes covered walkways, a transit hub with three
modes of public transport, bus stops, and a dedicated
bicycle route. This also encourages our staff to commute
via public transportation to reduce their carbon footprint.

In conserving natural resources, EcoWorld Malaysia
also consciously selects sustainable materials over non-
sustainable materials whenever it is economically viable
and practical. This includes the use of green-labelled
concrete/cement, green-labelled roof, composite wood,
and laminated timber flooring over conventional materials.
Our properties employ lead-free paint with low volatile
organic compound (“VOC"”) content. VOCs include a
variety of chemicals, some of which may have short and
long-term adverse health effects.

Waste Management

Management of Construction Waste: The collection,
storage and disposal of scheduled waste during
construction are undertaken in accordance with the
requirements of the Environmental Quality (Scheduled
Waste) Regulations 2005. We monitor and track the
movement of our scheduled waste from the point of
generation, through transportation and finally to the




licensed recycling or disposal site. Dedicated
storage areas have been provided for the
interim storage of these wastes pending
collection by the licensed transportation

contractors.

The main types of scheduled waste generated

include  contaminated  sand/soil,  spent
lubricating, hydraulic and mineral oil and
contaminated containers & drums. Separate
waste plans

developed for each of these waste types.

management have been

For non-scheduled construction debris
generated at our project sites, we segregate
and recycle them as much as possible to
reduce the cost of raw materials procurement,
conserve the use of natural resources and to
minimise the waste quantity to be disposed

in landfills.

Management of Operational Waste: For the
buildings that we occupy, waste reduction and
recycling initiatives have been introduced.
Centralised compost bins have been installed
in Eco South, Eco North and Eco Sanctuary

to collect and compost landscape waste
into fertiliser. At our Corporate Building, we
have installed a 30-litre food waste compost
bin to convert food scraps from our pantry
into garden fertiliser. The fertiliser is then
used for our landscape gardening purposes
and given to our staff and customers for
free. Recyclable wastes are segregated at
centralized recycling bins and are either
donated or forwarded to responsible waste
collectors during the
collection day.

monthly recycle

At Eco Botanic, the 200-litre food waste
compost machine installed is able to effectively
process food waste into organic fertiliser
within 24 hours. The fertiliser is used for
landscape gardening purposes within the Eco
Botanic township area. The machine is able
to produce 600 bags of fertiliser each week.
With the market price of fertiliser estimated to
be between RM6 to RM8 per kg, an estimated
RM 2,880 is saved each month. Not only does
this initiative save money but it reduces the
quantity of food waste disposed at landfills.

OUR CONSTRUCTION WASTE RECYCLING EFFORTS

e  Construction materials comprising waste concrete, reinforcement bars and

metalwork are recycled for future construction use. For example, the left-over
cut piles that are collected are crushed and used for road construction.
e  Safety netting from other completed projects are also reused for the subsequent

new projects.

e  Premix from existing car parks is scraped off and reused to build temporary
construction access to new sales galleries.

e Furniture & window glass from demolished pantry areas have been re-used in the

new EWRC in Eco Majestic.

e Parts of the recreational area are also made from recycled material. For example,
blasted boulders from the project sites are used as cladding for benches in the
park and recycled materials are used to build the playgrounds.

e  Shipping containers have been modified and reused into show gallery spaces,

sales marquee, cabin offices, retail space & box cafés. The shipping containers
can be dismantled, rearranged and reconstructed to suit the changing needs of

the project.
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Green Certification
GBI is a certification by the Malaysian

Institute of Architects and the Association of
Consulting Engineers Malaysia. GBI focuses
on increasing the efficiency of resource use,
namely, energy, water, and materials, while
reducing building impact on human health and
the environment during the building’s lifecycle,
through better siting, design, construction,
operation, maintenance, and removal. Under
the assessment framework for BCA Green
Mark Certification by Singapore, developers
and design teams are encouraged to design
and construct green, sustainable buildings
which are more climate responsive, energy
effective, efficient,
and have healthier indoor environments.

resource smarter
Besides buildings, the assessment criteria
evaluate energy efficiency, water efficiency,
environment protection, indoor environmental
quality and other green/innovative features
of districts, parks, infrastructure and building
interiors. LEED Certification by US Green
Building Council (“USGBC"”) and LEED-
certified buildings are resource efficient.
They use less water and energy and reduce
greenhouse gas emissions.

Our developments at BBCC, Eco Meadows,
Eco Terraces, Eco Sky and Eco Majestic
have obtained the GBI Certification, while
Eco Sanctuary, Eco Sky and Eco Botanic
have acquired BCA Green Mark Certification.
BBCC and Eco Sky have obtained the USGBC
LEED Certification.
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Sustainability Statement

Building Our People

Building
organisational
strength, talent,
health and
well-being of
employees,
gender
empowerment and
workplace safety

WE PLACE A HIGH VALUE ON THE CONTRIBUTION OF EACH OF OUR
CURRENT EMPLOYEES AND WE CONTINUOUSLY WORK TO MEET THEIR
NEEDS AND CONCERNS AT THE WORKPLACE.

This includes engaging our employees so that
they feel a sense of belonging to the company,
motivating them to take ownership of their
roles and responsibilities, respecting the need
for work-life integration, and paying attention
to their well-being.

Fostering a Conducive Work Environment
EcoWorld Malaysia is committed to the well-
being of our people by providing a conducive
environment that is free from discrimination
or harassment.

Our Whistleblowing Policy strives to foster
and maintain an environment where whistle-
blowers (employees or members of the public)
who have concerns about any suspected
misconduct including fraud, bribery, theft,
abuse of power, corrupt practice, violation
of laws and regulations or any intentional act
deliberately designed to damage EcoWorld
Malaysia's reputation, can come forward and
disclose these concerns in good faith without
fear of punishment or unfair treatment.
EcoWorld Malaysia also seeks to address
any alleged or attempted acts of interference,
reprisal, retaliation, threats,
intimidation against the whistle-blowers and

coercion or

to protect the whistle-blowers to the extent
that is practicable.

We have a Whistleblowing Committee that
handles the reports and ensures they are
treated confidentially, save for disclosures
on a “need to know” basis to facilitate

investigations and/or to apply the appropriate
actions following such investigations.

Workforce Distribution

While sourcing experienced talent is important
for the advancement of our organisation,
recruiting and grooming young talent to shape
them in the Eco World way is our strategy of
choice. At EcoWorld Malaysia, we constantly
engage our management to cater to the
employees’ needs and concerns, as well as to
improve camaraderie and reinforce a sense
of unity among employees across all levels.

Figures 6 and 7 display EcoWorld Malaysia's
age based distribution of employees and
the employee distribution across three
employment levels: Management, Executive
and Non-Executive, respectively. At EcoWorld
Malaysia, we look to hire young talent to
build an energetic team that is passionate
and creative, and equipped with new ideas
and modern thinking, who can prepare
the organisation for future challenges and
opportunities. This trend is captured in
Figure 6, which shows that the percentage of
employees below the age of 30 years (41%)
is nearly on par with the percentage of middle
aged employees (54%), and the percentage of
employees above 50 years is only 5%. Figure
7 displays the EcoWorld Malaysia structure,
with 45% of its employees at Executive level,
34% at Management level and 21% at Non-
Executive level.




FIGURE 6: AGE BASED

EMPLOYEE DISTRIBUTION

54%
41%
5%

Fair Compensation

We comply with the requirements of
1955 and strictly
prohibit child labour and forced labour. In a

competitive marketplace, we offer a higher

the Employment Act

standard entry level wage than what is
stipulated as the minimum national entry level
wage of RM1,000 per month.

This demonstrates our contribution towards
our employees’ financial well-being and our
commitment to attract and retain the best
talents. Apart from a set of standard and
compulsory benefits including base salary,
bonus, medical coverage, insurance benefits
and contribution to the employees’ provident
fund scheme under the Employees Provident
Fund Act 1991, we also provide a range of
financial assistance and subsidies for eligible
employees. No
are taken into account when assessing

gender-specific  criteria

remuneration and work activities.

Employee Development Programmes

The environment at EcoWorld Malaysia's
workplace ensures a strong sense of job
satisfaction amongst its employees and
provides great opportunities for employees to
achieve their full potential. We practice open
and honest two-way communication between
supervisors and employees. Our performance
review process takes place every 6 months
wherein the employees initially perform a
self-assessment on their performance using
a set of key performance indicators based on
the core and functional competencies. Then,
they have a face-to-face discussion on their
assessments with the Performance Manager,

Sustainability Statement

FIGURE 7: EMPLOYEE DISTRIBUTION ACROSS THREE
EMPLOYMENT LEVELS

® 30-50 yrs
® Below 30 yrs
Above 50 yrs

@ Executive
® Management

Non-Executive

45%
34%
21%

after which a fitting rating is agreed upon. Finally, the General Manager reviews and approves
all the employees’ performance ratings.

The EcoWorld Talent Mobility Programme (“EWTMP") aims to build a healthy talent pipeline
in preparing for EcoWorld Malaysia’s continuous business expansion. With EWTMP, employees
attend soft-skills training (e.g. 7 Habits of Highly Effective People, Leading at the Speed of Trust)
and cross-train in a BU other than their base for one month, where they have specific learning
objectives that have been communicated to the Head of Department (*HOD") of the BU to
which the employee has been cross-posted.

During the cross training, the employee is required to write a weekly learning report, attend
relevant meetings and receive mentorship from the HOD of that BU. Upon the completion of
the cross training, written feedback will be given by the mentor with a 360-degree assessment
and the employee is required to make a presentation on the key learning points from their
experience of the programme.

EWTMP is open to staff that show potential, with a special focus on the younger generation.
The goal is to train and prepare those selected for higher positions with greater responsibilities
and require strong leadership skills. Currently, 18 of our employees are enrolled in EWTMP.
This programme motivates the staff and inspires them to give their best at work.

We also have the EWLDP for identified high-potential candidates. EWLDP aims to develop these
high-potential employees and position them to lead others. We provide them with opportunities
like group workshops, peer learning sessions, guided academic readings and action learning
projects that strengthen leadership skills.

The three tiers of EWLDP intervention are:

TIER 1 TIER 2 TIER 3

High potentials ranging
from middle to senior
management

High potentials ranging
from junior to middle
management

Mentors from senior
team members
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In Tier 1, senior leaders are selected to
mentor, lead and share their experiences
with those in Tier 2 through our Corporate

Responsibility and Business Action Learning’

projects. These projects allow candidates
to reap knowledge, wisdom and experience
from their mentors and to be guided by
their mentors on how best to put classroom
knowledge into practice.

In preparing for Tier 2 and 3 programmes, all
participants are required to go through pre-
assessment course work such as 360 Degree
Feedback’ and Personality Profile Assessment..
Participants for Tier 2 are required to take
the Leading Self, Leading Others, Leading
Business” and Leading Change’ modules and
participants for Tier 3 are required to take the
Leading Self and Leading Others’ module.

Post-course work involving a Personality
Profile Debrief and Group Peer Coaching’ has
also been incorporated into the programme,
providing participants a continuous learning
journey, and the necessary skills required
to manage others and apply the Group's
strategy in their everyday work. Currently,
approximately 25 of our employees have been
chosen to participate in the EWLDP.

The combination of programmes like EWTMP
and EWLDP, as well as regular performance
appraisal  processes
employees are provided with opportunities to

ensure that our

develop their skills and performance.

Employee Health and Well-Being

We strive to create a working environment
that is free from occupational illness or injury
as we consider the health, safety and well-
being of our people very important to the
organisation. The health and well-being of all
our employees, regardless of where they are
located or the type of work they undertake
matters greatly to us. Our management
approach involves identifying and managing
material risks so we provide greater
protection for our people, communities and

assets.

We have introduced health and well-being
programmes to increase health awareness
and promote physical activity amongst our
employees. With the objective of cultivating
a highly engaged culture and encouraging
a healthy lifestyle among our employees, in
2017, EcoWorld joined the Virgin Pulse Global
Challenge which has employees from all
over the world, in teams of seven, competing
and tracking their daily activity and working
towards a daily target of 10,000 steps per
individual.

On an annual basis during Breast Cancer
Awareness month, we offer a series of
health talks, subsidised mammogram check-
ups and self-examination information kits to
our employees. Such programmes support
employees in leading a healthier lifestyle and
create a healthier workplace as it enhances
cross functional working relationships and
social interaction among colleagues.

Women at the Workplace

At EcoWorld Malaysia, we believe in the
valuable work and contribution of women at
the workplace. 46% of our senior management
positions are held by women, especially in
the fields of sales, marketing, customer care,
finance, talent management, auditing and
IT. Figure 9 displays the gender profile of
EcoWorld Malaysia, where the percentage of
women is 45% and that of men is 55%.

FIGURE 9: GENDER BASED

EMPLOYEE DISTRIBUTION

55%
45%

® Men ©® Women




Figures 10 & 11 display the gender based percentage distribution of EcoWorld Malaysia's
employee intake and employee turnover, respectively. Figure 10 shows the employee intake of
women to be 35% and that of men to be 65%, whilst Figure 11 shows the employee turnover

rate for women to be 39% and that of men to be 61%.

FIGURE 10: GENDER BASED

EMPLOYEE INTAKE

65%
35%
® Men ® Women
To further support women within the
organisation, we set up the Eco World

(PWN).
PWN includes all female employees in the

Professional Women's  Network
company and seeks to expose them to
structured career development and training
programmes that empower them and help
realise their potential. These enrichment
programmes are vital for career women to
develop their leadership acumen and skills to
enable them to attain great heights in their
career. For example, the EcoWorld Women's
Summit which is held annually, involves a
series of engagement workshops, and career
development talks specifically designed by
women for women to motivate our female
employees.

EcoWorld Malaysia also has a host of
initiatives and policies to ensure the workplace
is conducive for our female employees.

FIGURE 11: GENDER BASED
TURNOVER RATE

61%
39%

® Men ® Women

We practice flexible working arrangement
and provide childcare leave for our working
mothers.

Occupational Health, Safety and
Environment (“OHSE") & Security

We consistently promote a safe and healthy
work culture for a more conducive work
environment. We strive for excellence in
all aspects of our operations. This includes
consistently delivering unmatched service
and product quality to our customers, and
taking a proactive approach to managing
environment, health and safety practices.

We manage Quality, Environment, Safety
and Health
implementing and maintaining a best practice

effectively by establishing,

and process oriented integrated management
system.

EcoWorld Malaysia HSE Policy

To continuously improve our product and service quality: and our environmental, health and safety

performance and processes.

To provide a safe and healthy work environment for our employees and business partners.

To comply with all applicable legal, environmental, health and safety legislation and requirements.

To continuously engage, communicate and provide relevant training to our employees and business
partners to promote and improve the Quality, Environment, Health and Safety Management

System.

To adopt an environmentally responsible approach to prevent, minimise and mitigate
environmental, health and safety impact of our activities.

To continuously improve our product and service quality; and our environmental, health and safety

performance and processes.

Sustainability Statement

This policy along with our OHSE management
system are periodically reviewed to ensure
their relevance, adequacy and effectiveness.

Each of our OHS Committees, established for
each BU, comprises a Chairman, Secretary,
representatives of the employer and
representatives of the employees. As per
the regulations, training on Understanding
Health, Safety and Environment Requirements
and Practices’ are made available to OHS

Committee members.

To ensure construction safety at the project
sites, we have engaged dedicated Safety
Officers and their main responsibility is to
check on the enforcement of construction
safety requirements. We have a procedure
in place to keep record of accidents and
incidents. For the period of November
2016-October 2017, both the LTI and LTA at
Group level were zero.

Our tender process with contractors insists
on compliance to Malaysia's safety-at-work
legislation which include the Factories and
Machinery (Fencing of Machinery and Safety)
Regulations 1970 and Factories and Machinery
(Safety, Health and Welfare) Regulations
1970. With regard to workers employed at
the construction sites, the contractors are
required to comply with all safety, health and
welfare regulations pertaining to them.

Security
For the security of foreign workers
working at the construction sites, our

contractors are required to conform to the
requirements of Malaysia’s Immigration
Law and the responsibility of obtaining all
the necessary work permits lies with the
contractor. Furthermore, contractors are
required to comply with the Internal Security
(Registration of Labour) Regulations 1960
and register all the workers employed on the
site, including those employed by their sub-
contractors.
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Building Our Community

Building resilient
communities with
quality education
and contributing
towards
community health
and well-being

BEYOND BUILDING SUSTAINABILITY IN OUR PROJECTS AND OUR
ORGANISATION, WE BELIEVE IN PROVIDING OPPORTUNITIES TO ENGAGE
OUR SURROUNDING COMMUNITIES, AND WHERE NEEDED, IMPROVING THE
QUALITY OF EDUCATION, AND COMMUNITY HEALTH AND WELL-BEING.
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Fostering unity

Since 2015, EcoWorld Malaysia has partnered with Star Media Group Berhad to commemorate
the nation’s independence and our cultural diversity with the #AnakAnakMalaysia campaign.
We embarked on this campaign to honour the sacrifices of our forefathers and the spirit of
unity that they worked so hard to establish. Specially designed #AnakAnakMalaysia wristbands
were distributed nationwide and Malaysians from all walks of life were encouraged to show
their support by uploading a photograph on social media wearing the bands.

In 2016, we took the #AnakAnakMalaysia campaign a step further by organising the
#AnakAnakMalaysia Walk 2016, calling for active participation of walking together in celebration
of our country’s diversity, and in promotion of unity, harmony and tolerance.

The walk was flagged off by Kuala Lumpur mayor Datuk Seri Mohd Amin Nordin Abd Aziz,
accompanied by Tan Sri Liew Kee Sin, Chairman of EcoWorld Malaysia and Datuk Fu Ah Kiow,
Chairman of Star Media Group berhad. More than 5,000 participants turned up for the 3.4km
walk, starting at Bukit Bintang City Centre Sales Gallery.

This year, in conjunction with Malaysia’s 60th year of independence, multiple events and
festivities were held throughout the country and abroad - for more information on the
#AnakAnakMalaysia 2017 campaign, please refer to the Chairman’s Statement.

Quality Education

Education is an area that EcoWorld Malaysia strongly contributes towards as we believe this
will enhance community well-being and help eradicate poverty in the long-term. The EWF
was established in 2014 under the auspices of EcoWorld Malaysia to serve as a platform
for the Group in its social responsibility efforts. The Foundation’s aims are aligned with the
humanitarian SDG goals in that it strives to mitigate the effects of ill health, poverty and provide
community support services regardless of race, religion, gender, ethnicity or locality.

The SAP is one of EWF's core focus areas. With a budget of RMS5 million per year, the
SAP practices a holistic approach by addressing every aspect of a student’s educational
requirements, from equipping them for the new school year and arranging meals in school, to
paying their school and tuition fees.




SAP provides financial assistance to a total of 3,000 underprivileged
primary, secondary and tertiary students yearly. SAP reaches
out to students in Kuala Lumpur, Selangor, Penang, Johor, Sabah,
Perlis, Kedah and Pahang. The Foundation also extended the SAP to
Sarawak to help poor students in three schools. 270 students from
these schools; SK Temong, SK Sejijag and SK Sunga have received
basic education assistance from EWF where the workbooks for each
subject for all students from Year 1 to Year 6 are sponsored by the
Foundation. This programme is a 3-year pilot project which started in
2016 with an annual allocation of RM40,000. If the programme meets
its objectives the Foundation will continue to sponsor the students in
the long term.

A total of 13 students under the SAP graduated from higher institutions
in 2016. The Trustees and CEO of the Foundation together with the
staff attended five convocations at various universities in Malaysia.
Currently, there are 33 more SAP students studying in undergraduate
programmes at higher learning institutions. The UPSR PT3 Excellence
Awards Ceremonies were held in January and February 2017 to give
recognition to SAP students who did well in their PT3 and UPSR in
2016. A total of 31 students received PT3 awards and 133 students
received UPSR awards. 27 teachers were presented with the Teachers
Award, recognising them for their commitment and dedication to the
SAP programme and involvement in its activities. Four schools won
the Best School award with the prize of RM10,000 for their support
towards SAP.

To further provide a conducive environment for students to learn,
EWF donated furniture to SJK (C) Chung Ching in Pahang and to SJK
(C) Serdang Baru in Selangor. The latter school received 230 sets of
desks and chairs from EWF worth RM25,000 at the beginning of the
new school term in 2017. The Foundation also donated 15 units of
laptops to SMK Seri Permata in Selangor to encourage smart learning
amongst the students.

Sustainability Statement
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ational activities

EWF launched the Eco World Foundation Volunteers Club (“EWFVC")
in 2015 within Klang Valley, Johor Bahru and Penang, and all EcoWorld
employees contribute towards the Club's efforts as volunteers. The
volunteers conduct home visits for selected students to learn more
about their financial background and to ascertain whether they are
genuinely in need of help. During these home visits, the volunteers
also give the parents support through Parents’ Dialogue sessions and
encourage the students to focus on their studies.

As part of the EWFVC effort, Motivational Camps are organised every
year to prepare Standard 6 students for UPSR exams. These camps
over a period of three days, are meant to boost the confidence level of
students by inviting experienced teachers to conduct talks and provide
them with guidance. The UPSR Excellence Awards are held annually
to reward and recognise the students for their commendable efforts
in overcoming all odds and excelling in their UPSR exams. This event
serves to motivate the students to redouble their efforts to achieve
their ambition and chart a brighter future for themselves and their
families.

Community Health and Well-Being

In line with the Foundation’s aim of easing the suffering of
underprivileged members of society stricken by ill-health, EWF
actively provides financial assistance to medical centres and similar
institutions. In May 2017, in its latest effort to assist the needy, EWF
donated RM 90,000 to Pusat Hemodialisis Mawar to replace two
dialysis machines. Pusat Hemodialisis Mawar is an NGO formed in
1998 that provides subsidised dialysis treatment to end-stage renal
failure patients. EWF also donated a haemodialysis machine costing
RM42,000 to MAA Medicare Jalan Sungai Besi Centre.

EWF is committed to using its resources productively to positively
impact society and will continue to engage with its community of
supporters comprising business associates of the EcoWorld Group to
ensure the sustainability of its charitable endeavours.
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Board of Directors
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Board of Directors

Tan Sri Abdul Rashid Bin Abdul Manaf Dato’ Leong Kok Wah Dato’ Chang Khim Wah
Founder & Non-Independent Non-Independent President &
Non-Executive Director Non-Executive Deputy Chairman Chief Executive Officer
Liew Tian Xiong Datuk Heah Kok Boon Tang Kin Kheong
Executive Director Executive Director & Senior Independent
Chief Financial Officer Non-Executive Director
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Board of Directors’ Profile

TAN SRI ABDUL RASHID BIN
ABDUL MANAF

Founder & Non-Independent Non-Executive Director

71 years old / Male / Malaysian

Barrister-at-Law (Middle Temple London)

. TAN SRI ABDUL RASHID BIN ABDUL
MANAF WAS APPOINTED TO THE
BOARD OF ECOWORLD MALAYSIA ON
29 NOVEMBER 2013. HE WAS PREVIOUSLY
THE CHAIRMAN OF THE COMPANY AND
WAS RE-DESIGNATED AS THE FOUNDER
ON 20 MARCH 2015.

Tan Sri Abdul Rashid is a full-time businessman. Before venturing into business,
he was a senior partner in a legal firm in Kuala Lumpur until his retirement on 24
August 2006. In 1970, he qualified as a Barrister-at-Law. He joined the Malaysian
judicial and legal service in 1971 and became a Magistrate until 1973. He was later
made the President of the Sessions Court in Klang. In 1975, he became the Senior
Federal Counsel for the Income Tax Department. He left government service in
1977.

He was the Chairman of the Board of S P Setia Berhad (“S P Setia”) from 1997
until 2012.

He does not have any family relationship with any Director and/or major
shareholder, nor any conflict of interest with the Company. He has no convictions
for any offences within the past 5 years (other than traffic offences, if any), nor
any public sanction or penalty imposed by regulatory bodies during the financial
year.




Board of Directors’ Profile

TAN SRI DATO’ SRI LIEW KEE SIN

Non-Independent Non-Executive Chairman

59 years old / Male / Malaysian

Bachelor of Economics Degree (Business Administration)
from University of Malaya

p TAN SRI DATO’ SRI LIEW KEE SIN WAS
APPOINTED AS A NON-INDEPENDENT
NON-EXECUTIVE DIRECTOR OF ECOWORLD
MALAYSIA ON 5 MAY 2014. HE WAS RE-
DESIGNATED AS THE CHAIRMAN OF THE

BOARD ON 20 MARCH 2015.

Tan Sri Liew started his career as a banker in a local merchant bank in 1981. After
gaining 5 years of experience in the banking industry, he ventured into property
development. Following a reverse takeover of S P Setia, he was appointed as
its Group Managing Director in May 1996 and continued to helm S P Setia as its
President and CEO for the next 18 years until 30 April 2014.

In mid-2012, Tan Sri Liew led the Malaysian consortium of S P Setia, Sime Darby
Berhad and the EPF in successfully bidding for the Battersea Power Station site in
London, United Kingdom and was appointed as the first Chairman of the Battersea
Project Holding Company in 2012, a position he held until September 2015.

Tan Sri Liew has won numerous corporate and industry awards for
entrepreneurship, philanthropy and for showing exemplary leadership in building
businesses and creating value.

He is a director of Eco World Development Holdings Sdn. Bhd. which is a
substantial shareholder of the Company. He is also a Vice Chairman of EcoWorld
International. Tan Sri Liew is the father of Mr. Liew Tian Xiong, a director and
substantial shareholder of the Company.

Save as disclosed herein, he does not have any family relationship with any
Director and/or major shareholder, nor any conflict of interest with the Company.
He has no convictions for any offences within the past 5 years (other than traffic
offences, if any), nor any public sanction or penalty imposed by regulatory bodies
during the financial year.
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Board of Directors’ Profile

DATO’ LEONG KOK WAH

Non-Independent Non-Executive Deputy Chairman

64 years old / Male / Malaysian

Master of Business Administration (MBA)
(University of Hull, UK)

Member of Institute of Bankers (UK)

Member of Asian Institute of Chartered Bankers

Member of Institute of Credit Management (UK)

Member of Institute of Marketing (UK)

p DATO’ LEONG KOK WAH, THE NON-

INDEPENDENT NON-EXECUTIVE DEPUTY
CHAIRMAN OF ECOWORLD MALAYSIA, WAS
APPOINTED ON 29 NOVEMBER 2013.

Dato’ Leong has an extensive career and held senior positions in the financial
industry. He also has vast experience in stockbroking, asset management and
options and futures trading. He is currently an Executive Director of Salcon Berhad
and sits on the Board of various companies in Malaysia including MUI Continental
Berhad. He was formerly a Director of S P Setia.

He does not have any family relationship with any Director and/or major
shareholder, nor any conflict of interest with the Company. He has no convictions
for any offences within the past 5 years (other than traffic offences, if any), nor
any public sanction or penalty imposed by regulatory bodies during the financial
year.




DATO’ CHANG KHIM WAH
President & CEO

53 years old / Male / Malaysian

Bachelor of Engineering (University of New South Wales)

Professional Engineer registered with the Board of
Engineers, Malaysia

Member of the Institute of Engineers, Malaysia

Member of the Institute of Engineers, Australia

‘ DATO’ CHANG KHIM WAH, THE PRESIDENT

AND CEO OF ECOWORLD MALAYSIA, WAS
APPOINTED AS AN EXECUTIVE DIRECTOR
OF THE GROUP ON 7 OCTOBER 2013 AND
WAS RE-DESIGNATED TO HIS CURRENT
POSITION ON 12 DECEMBER 2013.

Board of Directors’ Profile

&

Dato’ Chang has 28 years of experience in the property development industry,
starting as a consultant engineer in Australia in 1989. In 1991, he returned to
Malaysia and joined one of the biggest consultancy firms in Malaysia, KTA-Tenaga
Sdn. Bhd., specialising in dam designs and water supply systems.

Dato’ Chang was previously a Director of S P Setia and the Executive Vice
President in charge of the southern and northern property divisions of S P Setia
group of companies, including its offices in Singapore and Indonesia. He left S P
Setia to join Eco World Development Sdn. Bhd. on 1 May 2013.

Dato’ Chang holds the honour of being the recipient of The Edge Malaysia’s
inaugural Outstanding Property CEO Award 2015. This award was conceptualised
for The Edge Top Property Excellence Awards and was first awarded in 2015 in
recognition of CEOs or professionals who have successfully taken their company
to an exceptional level under his/her leadership.

He does not have any family relationship with any Director and/or major
shareholder, nor any conflict of interest with the Company. He has no convictions
for any offences within the past 5 years (other than traffic offences, if any), nor
any public sanction or penalty imposed by regulatory bodies during the financial
year.
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Board of Directors’ Profile

DATO’ VOON TIN YOW

Executive Director

60 years old / Male / Malaysian

Bachelor of Science in Civil Engineering
(University of Texas at Austin, USA)

Master of Science in Engineering
(University of Texas, Austin, USA)

‘ DATO’ VOON TIN YOW WAS APPOINTED AS
AN EXECUTIVE DIRECTOR OF ECOWORLD

MALAYSIA ON 20 MARCH 2015.

He has 33 years of working experience in the construction and property development
industry, which includes 3 years in construction site management and 30 years
in management of property development. He began his career in 1984 in Kimali
Construction Sdn. Bhd. as a site engineer and went on to become the development
engineer in Juru Bena Tenaga Sdn. Bhd. in 1986. In 1990, he joined Syarikat
Kemajuan Jerai Sdn. Bhd. as project manager and was subsequently appointed as
the general manager in 1994. He was previously an Executive Director at S P Setia
and held the post of COO from 1996 to 2014. He was also previously the Acting
President and CEO of S P Setia from 1 May 2014 until 31 December 2014. During
his tenure in S P Setia, he oversaw the development of the entire eco-system to
establish the company’s policies and procedures.

Dato’ Voon played a key role in leading the Malaysian consortium comprising
S P Setia and Rimbunan Hijau Group to jointly develop the China-Malaysia Qinzhou
Industrial Park (QIP) in the People’s Republic of China with a Chinese consortium.

He was appointed as a Non-Independent Non-Executive Director of EcoWorld
International on 14 September 2017. He is also a director of Eco World Development
Holdings Sdn. Bhd., a substantial shareholder of the Company.

Dato’ Voon was appointed as the Chairman of the Remuneration Committee on
21 May 2015 and Chairman of the Risk Management Committee on 17 June 2015.

He does not have any family relationship with any Director and/or major
shareholder, nor any conflict of interest with the Company. He has no convictions
for any offences within the past 5 years (other than traffic offences, if any), nor
any public sanction or penalty imposed by regulatory bodies during the financial
year.
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DATUK HEAH KOK BOON

Executive Director and CFO

50 years old / Male / Malaysian

Bachelor of Commerce (majoring in Accounting and
Commercial Law), University of Melbourne, Australia
Chartered Accountant of Malaysian Institute of Accountants

p DATUK HEAH KOK BOON HAS BEEN AN
EXECUTIVE DIRECTOR AND CFO OF
ECOWORLD MALAYSIA SINCE
28 NOVEMBER 2013.

Datuk Heah has garnered more than 28 years' experience in audit, corporate
finance and corporate investment. He started his career in the audit department
of international accounting firm KPMG. After 4 years of various audit exposures,
he joined the corporate finance department of Aseambankers Malaysia Berhad
(now known as Maybank Investment Bank Berhad). After 14 years of originating,
structuring and executing various deals in multiple industries, he left as
Aseambankers Executive Vice President in 2007.

Datuk Heah then joined S P Setia as Head of Corporate Affairs where he
planned and executed S P Setia’s financial strategies/funding needs, mergers
and acquisitions exercises. He resigned from S P Setia and joined Eco World
Development Sdn. Bhd. on 1 May 2013.

Datuk Heah has been involved in the various corporate exercises to grow EcoWorld
Malaysia from a property company with GDV of RM1 billion to the present GDV
of over RM8 billion. In year 2017, he had successfully completed the listing of
EcoWorld International on the Main Market of Bursa Malaysia.

Datuk Heah was appointed as Non-Independent Non-Executive Director of
EcoWorld International on 27 April 2017. To focus on his executive role in the
Company, he has resigned as the Non-Independent Non-Executive Director of
EcoWorld International on 14 September 2017.

He does not have any family relationship with any Director and/or major
shareholder, nor any conflict of interest with the Company. He has no convictions
for any offences within the past 5 years (other than traffic offences, if any), nor
any public sanction or penalty imposed by regulatory bodies during the financial
year.
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Board of Directors’ Profile

LIEW TIAN XIONG

Executive Director

26 years old / Male / Malaysian

Bachelor of Commerce, University of Melbourne, Australia

MR. LIEW TIAN XIONG HAS BEEN AN
EXECUTIVE DIRECTOR OF ECOWORLD
MALAYSIA SINCE 29 NOVEMBER 2013.

A

Mr. Liew graduated in 2012 with a Bachelor of Commerce from the University
of Melbourne, Australia. During his studies, he gained work experience from
attachments with Pheim Asset Management Sdn. Bhd. (2010 and 2011) and
AmBank (M) Berhad (2010).

He is a director of Eco World Development Holdings Sdn. Bhd., a substantial
shareholder of the Company. He is also a substantial shareholder of the Company
and the son of Tan Sri Dato” Sri Liew Kee Sin, who is the Non-Independent Non-
Ex